
Introduction 

The following tables contain the descriptions of all of the organisations that took part in this 

project.  

United Kingdom 

English webpage 

Grass Market Weavers 

Grassmarket Tartans is part of the Grassmarket Community Project, a 
place where vulnerable people come to be part of a community, develop 
new skills, grow in confidence and enjoy genuine friendships. Members who 
are part of Grassmarket Tartans learn a range of different textiles skills. 
Their Story:- 
In 2011, a talented member of our weaving group took inspiration from the 
famous local story of Greyfriars Bobby and designed Greyfriars Tartan. In 
2014 we started a tartan textiles group where our in-house tailor equips 
members with the skills required to design and create the prototypes for a 
range of beautiful handmade products. While making the products, 
members are undergoing a comprehensive textiles training programme and 
working towards becoming more employable, as well as gaining valuable 
life skills such as improved communication and team work. At the moment, 
members are designing and creating products to order. We have had orders 
that have gone as far afield as California and Shanghai. Products can 
currently be found on sale at our café and other outlets around Edinburgh 
 

grassmarket.org/tart
ans/ 

Love Zimbabwe 

Love Zimbabwe Fair Trade, which is a Community Interest Company 
(CIC).  The company trades the African arts and crafts made by artists the 
charity supports in Zimbabwe.  The company works on the principles of fair 
trade, and by dealing directly with the people who make the products, they 
make sure that they receive a fair price for their goods. The artists and 
producers are free to trade with whomever they want, however the 
CIC provides them with an outlet for their impressive arts and crafts here in 
the UK. 
Love Zimbabwe Fair Trade is part of the Love Zimbabwe Charity. 
 

lovezimbabwe.org/l
ove-zimbabwe-fair-

trade-company 

Social Enterprise Academy 

Social Enterprise Academy helps people use their personal strengths to build 
sustainable enterprises and achieve greater social impact. Their learning and 
development programmes focus on learning by doing and are flexible, 
practical and responsive. Social Enterprise Academy are part of the growing 
infrastructure to support social enterprise around the world. Now with a global 
footprint, and helping to play a part in the leadership of social enterprise 
support ecosystems in each country, we’re keen to discuss alignment and 
opportunities with others seeking to grow support for social enterprise. 
 

www.socialenterpris
eacademy.com 

Dulas 

Dulas’ thirty year history has seen the company pioneer innovative uses of 
solar, hydro and wind renewable energy in the UK and across the globe. Their 
projects have taken us from Austria to Zambia in a bid to provide real 
solutions to the humanitarian sector, the public and commercial sector and to 
everything in-between. 

www.dulas.org 



Generally the organisation runs 5 year over-arching strategies.  
The overall vision of the company is to have a world that is fully operated by 
Renewable energy and where the population is fully immunised against 
disease. The work that they do and the mission that they undertake is to edge 
themselves closer to that goal. They want to people that don’t have access 
to immunisation to have immunisation covers the fridge side. It’s really 
interesting target over the past 10 years in that the company wanted 
renewables to be the dominant source of power or at least to get into the 
mainstream. And over the past 15 years it has become mainstream. 
 

Toast Ale 

Toast ale is a  social enterprise and Certified B Corp. They donate 100% of 
our profits to the charity Feedback, who campaign for a better food system. 
Their research into the causes of food waste, particularly in supply chains, 
has led to huge changes in society’s attitude toward wasting food. 
Using surplus bread in their beer, and supporting Feedback, is part of their 
work towards the Global Goals. Goal 12.3 commits to halve per capita 
global food waste at the retail and consumer levels, and reduce food losses 
along production and supply chains, including post-harvest losses, by 2030. 
Their commitment to have a material positive impact on society and the 
environment is embedded in our company Articles of Association. 
 

www.toastale.com 

DraigTex 

Draig Tex was a social enterprise founded by a consortium of three not-for-
profit organisations within North Wales. The social enterprises all collected 
and sorted textiles and sold the products in their respective shops. 
Previously the three enterprises worked with external, national companies 
to export textiles. They then formed a joint venture in order that they could 
export the textiles themselves. They aimed to keep the value of textiles and 
unwanted clothing in Wales to support the work and social values of the 
social enterprises and therefore benefit Welsh communities. DraigTex 
closed in 2015. 

N/A 

ETL Solutions 

ETL was founded in 2002 to integrate complex data. They transform data, 
develop robust software to consolidate data, implement it rigorously and 
provide organsiational support. 
They are a co-operative, owned by their employees, which gives them the 
freedom to make decisions in the long-term interest of the company. Having 
a stake in the organisation motivates everyone in the company to build on 
their specialist skills and create a sustainable future. 
They help some of the world’s leading companies take control of their data. 
Our consultants manage data for organisations such as Honda, NATO and 
JP Morgan.  
 

www.etlsolutions.co
m 

Vi-Ability 

Vi-Ability works with young people to help turn around struggling community 
sports clubs, equipping them with business and employability skills and 
transforming clubs into viable businesses and thriving community hubs. 
Combining their sporting and business expertise, they develop programmes 
for young people that aim to: 
- Reduce the number of disengaged young people, to use sports as a 
starting point to motivate a generation to contribute to their communities 
and learn how to be entrepreneurs. 

https://www.vi-
ability.org 

http://www.feedbackglobal.org/
http://feedbackglobal.org/slides/stop-dumping-2/
https://www.globalgoals.org/12-responsible-consumption-and-production
https://document-api-images-prod.s3.eu-west-1.amazonaws.com/docs/B63wSeZBF8UhP3Vls_6Ffx9J-2MszzdxwjweCaOzvWo/application-pdf?X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Content-Sha256=UNSIGNED-PAYLOAD&X-Amz-Credential=ASIAWRGBDBV3ITZ27NYV%2F20181204%2Feu-west-1%2Fs3%2Faws4_request&X-Amz-Date=20181204T155951Z&X-Amz-Expires=60&X-Amz-Security-Token=FQoGZXIvYXdzENT%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FwEaDHEcw1x3to7sbJWp%2BSK3AwvM68c968cIpD%2F2YAsK0Mwgar2viI2yripGgXzUKguHK%2Bt0UhFzqCfoiYr0XYTb4jXu49EvUpI38L3Dp8w1fLjdqDPducZ2YVEEQPkl5quM%2FlJFzKPlPdEgjvz6jjNp1Z%2Bi1q2F%2FGVRSgGEIGiIIkBe%2BAVxjRO%2F9jvD53GUD%2BxxhHlnIwvOEZKGi4xCidVBeX1ONQ9ug7WrRvsFeIYreMu0K8Qfmp%2FBBDLKJYnjWNcmBq7Vut52q5cDFwX3VxnJj1BMfOqnm4Alroh0ooSFXketq%2FuD%2FqFWOOEBz0ecaHGTFtucRcWw7Pkfpj0DdOw%2Fr%2FhAdSNqgz5Q%2FX6wawETZJgUHFSF2VnoT%2BdGkP9XTL6MgwT%2BcscI2nnCjpc8yxBWCJksi3ZXOe7kD9xsp9%2BduYqqrKdp5f9CFckck17RQa7nDema8YHY01wmmSoR2lL2vk9DpP9hAO%2BK%2BdeOr4PCa75QEpNwG38pVqYPvDbj4Sfk3TQEvbiV6RlptJMSshlHt1%2Fdl2wL1Y9fOu%2BEf0kYk4o8trNMm7vrux5BtRxZVNjBeugpiWnVApNEWr2Dtp4RtNAzFmGWAyIoq6KZ4AU%3D&X-Amz-SignedHeaders=host&X-Amz-Signature=ab44aa37fa63ad8019ee3a63ebbb28eb580cbf123dc6e7f82290cc665dd4ba06


- Help sports clubs to be run like a business, achieving financial surpluses 
and creating jobs within a community. 
“For every community to have a thriving and financially stable sports club at 
its heart, providing opportunities for individuals to develop employability and 
life skills, and ultimately broaden their horizons.” 

Empower- Be the Change 

Set up in May 2016 by Founder and Managing Director Jo Clay, Empower - 
Be The Change aims to enable people to realise and achieve their 
potential.   
In partnership with a range of local and national organisations Empower - 
Be The Change delivers bespoke programmes which increase people's 
confidence, motivation, independence and self-management and in doing 
so, we directly address issues of poverty, community cohesion, well-being, 
access and attainment across all aspects of learning. 
Jo Clay established Empower be the Change after 18 months work 
in collaboration with ViAbility setting up, delivering and managing the very s
uccessful "India Adventure" international volunteer program. The program 
supported 16 young people from the UK to take up month long volunteer 
placements with Silo India.  Volunteers delivered a range of community 
projects and received weekly 1-1 coaching session.   
 

www.empower-
bethechange.org 

This Project 

This Project began in 2013, however, it had previously worked on 
some quite distinct, one off projects such as public art projects and 
publishing. They started off as part of Rapid Dragon Limited; with this 
Project being the community arm. It became clear, soon after starting 
officially, from a financial perspective, that they needed the ability to 
ring fence their community work from their commercial work. So at 
that point they took ‘This Project’ out of the limited company and set 
up a SE partnership, with very distinct social aims within the 
memoranda and articles and the partnership started in June 2013. 
From then on it made sure that their social activity was separate from 
their commercial activity and it allowed the money to circulate within 
This Project.  
This project is considering operating internationally. 
 

thisproject.co.uk/ 

Multicultural Business Club  

Their mission is very simple; it is to break cultural barriers and part of 
the mission is to show that multicultural businesses are bringing value 
to the economy, for example how important is the Polish pound and 
that of other cultures. The founders feel that these contributions are 
undervalued. Part of the mission is to show multicultural businesses 
and communities and it is very important to collaborate and get to 
know the British businesses and British partners, because from their 
experience with the Polish community and other communities, they 
tend to be afraid to approach British partners, this may be because of 
language barriers, cultural barriers. Part of the project is for them to 
realise that by working with British business they can grow their 
market and expanded boundaries in terms of development, Allowing 
the businesses to thrive and grow. 
At the moment they want the organisation to grow in the UK but they 
are also going to organise networking meetings in Poland and other 

www.linkedin.com
/company/multicul

tural-business-
club-cic 



 

  

countries. However the organisation is taking it step-by-step. 
Multicultural Business Club is thinking about organising its first 
meeting in Poland in the autumn of this year and that would be in 
Warsaw, however they are still in the early stages of preparation. 
 



Ireland 

English webpage 

Moyee Coffee 

Moyee Coffee is a social franchise of Moyee Coffee in the Netherlands.  It 
was initially set up by a Dutch social entrepreneur, Guido Van Stavern, 
about 5 years ago (2013).  Guido realised the inequality and problem with 
the coffee industry and particularly how coffee producing countries like 
Ethiopia were getting really bad deal. He set up Moyee to solve that, raised 
a couple of million to build a roastary in Ambsada in Ethiopia and started 
selling in the Netherlands.  It is a speciality coffee company that sources 
and roasts the beans in Ethiopia thus ensuring that more jobs and more 
money stays within Ethiopia creating a much fairer supply chain.  This idea 
is called FairChain. Moyee Coffee in Ireland set up in September 2016.  
They are the first partners outside of the Netherlands.  The aim is to create 
a 50/50 partnership between coffee producing countries and coffee 
consuming countries.  100 million people rely on coffee for a living (coffee 
farmers and their families) but despite 25 years of fair trade and a global 
boom in coffee 90% of these coffee farmers still live on less than €2 a day.  

https://moyeecoffee.i
e/ 

 

Community Finance Ireland  

Is part of an all island group called Ulster Community Investment Trust, that 
was established in 1995 and operating exclusively in Northern Ireland up until 
2004 when a subsidiary Ulster Community Investment Trust Ireland Ltd, was 
established to operate in the republic. Now the trading name of that UCIT 
Ireland Ltd is Community Finance Ireland.  
CFI is a Charity which provides loans exclusively to other third sector 
organisations such as community groups, charities, sports clubs and social 
enterprises in the Republic of Ireland. Since 2001, it has committed in excess 
of €90 million to over 500 organisations. 
It was established in response to decreasing grant support from government 
and the difficulties experienced by community organisations in accessing 
commercial loan facilities. 
It became accredited as a social lending organisation for the Social Finance 
Foundation which is a wholesale provider of credit to the social lending 
organisations in the Republic.  They are the first ever Irish/UK partners of 
FEBIE, the Federation of Ethical Banks and Alternative Investors in Europe.  

https://www.commu
nityfinance.ie/ 

 

Creevy Community Cooperative 

The Creevy and District Community Development Co-operative Society 
developed out of the community coming together to address the needs of the 
area including bringing employment to the area.  It has 60 shareholders.  
Successful projects include the development of the pier, fisheries, coastal 
walk.  They acquired leases of four derelict homesteads, and rebuilt these to 
let as 4 * Self-Catering Traditional Stone Cottages that operation from March 
to October .  They were recently been awarded the role ‘ambassador’ of the 
Wild Atlantic Way promoted by Failte Ireland and Tourism Ireland. 

https://www.creevye
xperience.com/ 

 

Matilda’s Blanket 

https://moyeecoffee.ie/
https://moyeecoffee.ie/
https://www.communityfinance.ie/
https://www.communityfinance.ie/
https://www.creevyexperience.com/
https://www.creevyexperience.com/


David Evans MBE began Matilda’s Planet in 2012 following a discussion 
with his young daughter, Matilda, where he promised her to do more to 
save the planet. Matilda’s Planet is a socially responsible business with a 
mission to eradicate fuel poverty and keep homes warmer for less. They 
manufacture an innovative internal wall system to insulate homes.  Its 
mission is to reduce fuel poverty throughout Ireland and the UK.  It also 
aims to meet targets in reducing fossil fuel emissions, therefore the system 
can help reduce costs to the home owner of 40-50% in heating bills. 
Matilda’s Blanket Ireland is a limited company in Ireland.  In their factory in 
Limerick it works closely with another Social Enterprise, Limerick City Build, 
which works with young people from disadvantaged areas, or coming out of 
prison that need a chance.  They get upskilled through training 
programmes. 

https://www.matilda
splanet.org/ 

 

Seil Bleu 

Seil Bleu deliver exercise programmes for older adults.  In western 
civilisation we are living much longer. The average life expectancy in Ireland 
now stands at 78.1 years of age for men and 81.6 years of age for women. 
However living longer does not necessarily guarantee living independently 
and well. And chronic diseases is a major cause of death and that’s all 
relating to physical inactivity. Seil Bleu aim to deliver an affordable and 
accessible exercise programmes for Irelands older population. Today in 
Ireland they deliver exercise programmes with four and a half thousand 
people a week in 20 counties in the republic. All their trainers come from a 
sports science background and deliver programmes with people in nursing 
homes, day care centres, with various community groups, men sheds 
patients groups including the Irish Heart Foundation, COPD Ireland, Arthritis 
Ireland, Irish Cancer Society, Parkinson’s Association, in people’s homes 
and with intellectual disability groups.  

http://www.sielbleu.i
e/ 

 

Shuttle Knit 

Is a partnership between settled and Traveller communities.  It is a 
contemporary knitwear manufacturing, funded in the Community Service 
Programme through Pobal.  It is in existence about 20 years.  It started with 
hand knitting for local travelling women by Sr. Catriona in the local convent.  
It now includes crafting and handweaving.  In 2000 it was moved to CEART 
on land donated by the convent and in 2001 Shuttle Knit Ltd was 
established.  It developed as a Social Enterprise in 2012 with the tagline 
‘Knitting Communities Together’.  Their products are sold all over Ireland 
and in North America, Scotland and Northern Ireland.  As a not for profit 
organisation, all profits go straight back into the people and are used for 
ongoing training, upskilling and personal development. 
 

http://shuttleknit.co
m/ 

 

Tipperary Energy Agency 

Tipperary energy agency is a non-profit public good company limited by 
guarantee with no share capital. Our board is voluntary and is made up of 
public sector employees and specific subject matter experts and local 
development companies.  Their role is to stimulate investment in sustainable 
energy and to lead and support the energy transition in Tipperary and 
beyond.  They identify particular funding programmes and try and encourage 
people with their homes, community groups, businesses to retrofit, reduce 
their energy use, increase the amount of renewable energy and creating jobs, 
creating sustainable energy and reducing fossil fuel use in the county.   
Their social enterprise model enables them to provide cost effective 
professional services at a local and national level 
 

https://tippenergy.ie/ 

https://www.matildasplanet.org/
https://www.matildasplanet.org/
http://www.sielbleu.ie/
http://www.sielbleu.ie/
http://shuttleknit.com/
http://shuttleknit.com/


 

  

Sliabh Beagh Hotel 

Is Ireland’s only community owned hotel.  It’s aim is to regenerate the area 
socially and economically.  It originated when the community came together 
to save the old community hall which had fallen into dereliction.  A number 
of organisations formed around the border at that time and they came 
together to put a tourism and development plan together.  The hotel now 
has a 2nd function room and can cater for weddings of up to 300 people.  
They also offer bar food and live music and are very popular for Sunday 
lunches. 

en-
gb.facebook.com/sli

abhbeaghhotel/ 

Teach na nDaoine  
Was established in 2001 and is part of the national program of family 
resource centres.  The one company runs everything which is a company 
limited by guarantee with charitable status.  It offers a wide range of 
community support from community education to family support to 
counselling, a psychology clinic, childcare and a wide range of support to 
young people through various youth projects, youth cafes, youth clubs, 
afterschool, breakfast clubs.  They also operate the Cost Cutter franchise 
community shop as a social enterprise, employing 50% of staff from the 
local area and employ a number of people with intellectual disabilities. 

www.facebook.co
m/MonaghanVolu

nteerCentre 

Truagh Development Association  
Is a voluntary community organisation.  It is a community development 
company that enhances the economic, social and cultural opportunities 
within the community of Truagh in the north Monaghan area.  They also run 
a community services programme funded by the department of rural and 
community development and administered through Pobal. This programme 
supports the community through hot school lunches, meals for older people, 
lifelong learning for adults, social working in a cross border community.  It is 
also a community service programmes. It sources funding for various 
projects. 

http://www.truagh.ie
/ 
 

 

http://www.truagh.ie/
http://www.truagh.ie/


Italy 

English Italian webpage 

Armadilla 

Since its creation in 1984, Armadilla 
has assumed international 
cooperation as its priority purpose. 
Its priority is the defense of the 
economic, social and cultural rights 
of the most vulnerable groups. In 
these last years, Armadilla's main 
commitment has been to guarantee 
humanitarian aid and cooperation to 
the victims of the war in Syria and 
the Syrian refugees in Lebanon, a 
commitment that has seen the 
Armadilla operators strengthen the 
partnership mainly with the 
association Zahret Al-Mada'en 
(ZAM) of Damascus with the support 
of international entities. 
The conflict has caused over 
500,000 deaths and over 12 million 
people have had to leave their 
homes and communities. Armadilla, 
in Syria, is a partner of OCHA, the 
United Nations Coordination Office 
for Humanitarian Affairs and 
UNICEF for Children's Rights. In 
Damascus Armadilla together with 
ZAM runs a social center, which in 
recent months has become a 
fundamental reference point for 
families who find support and 
protection there. In Lebanon 
Armadilla has started a collaboration 
within the United Nations (UNDP) 
project to promote a territorial 
cooperation program with Italian 
entities and local municipalities. In 
this way, cooperation is encouraged 
as an exchange between territories 
and the promotion of continuous 
territorial partnerships. This is a 
renewed way of conceiving 
international solidarity and fair and 
sustainable development between 
communities, cities and regions. 
Armadilla collaborates in Italy with 
schools, universities, cooperatives 
and associations to increase 
awareness of the need to create a 
system to effectively contribute to 

Fin dalla sua nascita, nel 1984, 
Armadilla ha assunto la cooperazione 
internazionale come sua finalità 
prioritaria. La sua priorità è la difesa 
dei diritti economici, sociali e cultuali 
dei gruppi più vulnerabili. In questi 
ultimi anni l’impegno principale di 
Armadilla è stato quello di garantire 
aiuti umanitari e cooperazione alle 
popolazioni vittime della guerra in 
Siria e con i rifugiati siriani in Libano, 
impegno che ha visto gli operatori di 
Armadilla rafforzare il partenariato 
principalmente con l’associazione 
Zahret Al-Mada’en (ZAM) di 
Damasco con il supporto di entità 
internazionali. Il conflitto ha 
provocato oltre 500 mila morti e oltre 
12 milioni di persone hanno dovuto 
abbandonare la propria casa e la 
propria comunità. Armadilla, in Siria, 
è partner di OCHA, l’Ufficio di 
Coordinamento delle Nazioni Unite 
per gli Affari Umanitari e di UNICEF 
per i diritti dei bambini. A Damasco 
Armadilla gestisce insieme a ZAM un 
centro sociale, che in questi ultimi 
mesi è diventato un punto di 
riferimento fondamentale per le 
famiglie che lì trovano sostegno e 
protezione. In Libano Armadilla ha 
avviato una collaborazione 
nell’ambito del progetto delle Nazioni 
Unite (UNDP) per promuovere un 
programma di cooperazione 
territoriale con entità italiane e 
municipalità locali. Si favorisce, in 
questo modo, la cooperazione come 
intercambio tra territori e la 
promozione di partenariati territoriali 
continuativi. È questo un rinnovato 
modo di concepire la solidarietà 
internazionale e lo sviluppo equo e 
sostenibile tra comunità, città e 
regioni. Armadilla collabora in Italia 
con scuole, università, cooperative, 
associazioni per aumentare 
consapevolezza sulla necessità di 
fare sistema per contribuire 

 



achieving the Sustainable 
Development Goals established in 
Agenda 2030, approved by the UN 
General Assembly in September 
2015 . 
 

efficacemente al raggiungimento 
degli Obiettivi di sviluppo sostenibile 
affermati nell’Agenda 2030, 
approvata dall’Assemblea generale 
dell’Onu nel mese di settembre del 
2015. 

Com.e.s. 

Com.e.s. is a cooperative that has, 
as its main activity, the cooperation 
with the small disadvantaged 
producers of the South of the world, 
through the trade in food and 
artisanal products. The Com.e.s., the 
first reality of Fair Trade in Rome, 
today manages a Bottega del 
Mondo, where it mainly sells 
products imported according to the 
criteria of Fair Trade, and a 
warehouse for the supply to groups, 
associations, shops. It also has a 
sector of products of Italian Social 
Cooperatives, in particular organic 
food and a department of bio-vegan 
products. At the same time, it carries 
out an educational activity on the 
topics of North-South exchange, 
globalization, international trade and 
alternatives of solidarity economies, 
critical consumption through 
meetings, in particular by 
collaborating with schools. 

La  Com.e.s.  per un commercio equo 
e solidale è una cooperativa che ha 
come principale attività la 
cooperazione con i piccoli produttori 
svantaggiati del Sud del mondo, 
attraverso lo strumento del 
commercio di prodotti alimentari e 
artigianali. 
La Com.e.s., prima realtà di 
Commercio Equo di Roma, gestisce 
oggi una Bottega del Mondo, dove 
commercializza principalmente 
prodotti importati secondo i criteri del 
Commercio Equo e Solidale, e un 
magazzino per la fornitura a gruppi, 
associazioni, negozi. Ha anche un 
settore di prodotti di Cooperative 
Sociali Italiane, in particolare alimenti 
biologici ed un reparto di prodotti bio-
vegan. 
Contemporaneamente svolge 
un'attività educativa sui temi dello 
scambio Nord-Sud, della 
globalizzazione, del commercio 
internazionale e delle alternative 
delle economie solidali, del consumo 
critico per mezzo di incontri, in 
particolare collaborando con le 
scuole. 
 

 

GVC 

GVC - Group of Volunteering Civil, is 
a secular and independent non-
governmental organization, born in 
Bologna in 1971. It is active in 
international cooperation with 
complex intervention strategies: from 
humanitarian assistance to 
populations affected by conflicts and 
natural disasters to reconstruction, 
from health to food security, from 
rural development to education, from 
the protection of women to 
childhood. In over forty years of 
activity, GVC has operated in all 
parts of the world, creating 
thousands of projects. It also 

GVC - Gruppo di Volontariato Civile, 
è un’organizzazione non governativa 
laica e indipendente, nata a Bologna 
nel 1971. È attiva nella cooperazione 
internazionale con strategie 
complesse d’intervento: 
dall’assistenza umanitaria a 
popolazioni colpite da conflitti e 
catastrofi naturali alla ricostruzione, 
dalla sanità alla sicurezza 
alimentare, dallo sviluppo 
rurale all’educazione, dalla tutela 
delle donne all’infanzia. In oltre 
quarant’anni di attività GVC ha 
operato in ogni parte del mondo 
realizzando migliaia di 

 



collaborates with public bodies, 
cultural associations, cooperatives, 
Italian and European NGOs, 
organizing seminars, conferences, 
exhibitions and festivals, workshops 
in schools and refresher courses for 
teachers. It produces educational 
material for education and conducts 
communication campaigns on 
sensitive topics such as differences, 
human rights, the status of women, 
sustainable trade, biodiversity. We 
desire a better, more equitable and 
supportive world than what we see 
every day. We try to contribute to its 
construction through the respect and 
promotion of the rights of the 
communities with which we work, 
with a view to dignity, exchange and 
reciprocity. We believe in the 
awareness, in the capacity of 
everyone, to look at the world with 
new eyes to learn that respect for 
people and the environment, in a 
strongly linked North and South, is 
basically nothing but self-respect. 
We work with individuals, social 
forces, governments and local 
administrations, so that it is possible 
to take care of the present and the 
future, building a culture of autonomy 
and cooperation that reinforces the 
independence and freedom of 
communities. 

progetti. Collabora inoltre con enti 
pubblici, associazioni culturali, 
cooperative, Ong italiane ed europee 
organizzando seminari, convegni, 
mostre e festival, laboratori nelle 
scuole e corsi di aggiornamento per 
insegnanti. Produce materiale 
didattico per l’educazione e realizza 
campagne di comunicazione su temi 
sensibili quali le differenze, i diritti 
umani, la condizione femminile, il 
commercio sostenibile, la 
biodiversità. Desideriamo un mondo 
migliore, più equo e solidale di quello 
che vediamo ogni giorno. Cerchiamo 
di contribuire alla sua costruzione 
attraverso il rispetto e la promozione 
dei diritti delle comunità con le quali 
lavoriamo, in un’ottica di dignità, 
scambio e reciprocità. Crediamo 
nella presa di coscienza, nella 
capacità di ognuno, di guardare il 
mondo con occhi nuovi per imparare 
che il rispetto delle persone e 
dell’ambiente, in un Nord e Sud 
fortemente legati, in fondo non è altro 
che rispetto di sé. Lavoriamo con gli 
individui, le forze sociali, i governi e le 
amministrazioni locali, affinché sia 
possibile prendersi cura del presente 
e del futuro, costruendo una cultura di 
autonomia e di cooperazione che 
rafforzino l’indipendenza e la libertà 
delle comunità. 
 
 

LARA 

LARA produces and sells table 
grapes of which it offers different 
varieties that differ in color, taste, 
harvesting periods, presence or 
absence of seeds, guaranteeing to 
its customers fresh grapes for 5 
consecutive months. 
Furthermore, our intent is to raise 
awareness, enhance and increase 
the awareness and practice of 
eating organic food, of happy 
decrease, of valorization, promotion 
and safeguard of our territory of life. 
We do not place limits on the 
development of new productions 
and / or projects to continue to 
promote our goals and ideas in the 
production of good and healthy food 

LARA produce e commercializza uva 
da tavola di cui offre diverse varietà 
che si differenziano per colore, gusto, 
periodi di raccolta, presenza o 
assenza di semi, garantendo ai propri 
clienti uva fresca per 5 mesi 
consecutivi.  
Il nostro intento, inoltre, è di 
sensibilizzare, valorizzare ed 
accrescere la coscienza e la pratica 
del consumo di alimenti biologici, 
della decrescita felice, della 
valorizzazione, promozione e 
salvaguardia del nostro territorio di 
vita. Non mettiamo limiti allo sviluppo 
di nuove produzioni e/o progettualità 
per continuare a promuovere i nostri 
obiettivi e idee nella produzione di 

 



and the inclusion of those with fewer 
opportunities.  

cibo buono e sano e nell'inclusione di 
chi ha qualche chance in meno.  
 

Officine Creative Made in Carcere 
The Made in Carcere brand was 
founded in 2007, thanks to Luciana 
Delle Donne, founder of Officina 
Creativa, a non-profit social 
cooperative. We produce "different 
(mind) goods": bags, accessories, 
original and all colored. They are 
"useful and futile" products, 
packaged by women at the margins 
of society: 20 Prisoners, to whom a 
training course is offered, with the 
aim of a definitive reintegration into 
the working and civil society. The 
main purpose of Made in Carcere is 
to spread the philosophy of the 
"Second Chance" for the Detained 
Women and the "Double Life" for the 
fabrics. A message of hope, of 
concreteness and solidarity, but also 
of freedom and respect for the 
environment. 
Irony, simplicity and creativity are the 
characteristics that distinguish Made 
in Carcere products. These are 
products that come from the use of 
materials and fabrics exclusively of 
waste, coming from Italian 
companies that believe in us and are 
particularly sensitive to social and 
environmental issues. Every 
prisoner who works in Made in 
Carcere has a unique story, we want 
to tell you some, so that you know 
what you support with every 
purchase.  

Il marchio Made in Carcere nasce 
nel 2007, grazie a Luciana Delle 
Donne, fondatrice di Officina 
Creativa, una cooperativa sociale 
non a scopo di lucro. Si producono 
manufatti "diversa(mente) utili": 
borse, accessori, originali e tutti 
colorati. Sono prodotti "utili e futili", 
confezionati da donne al margine 
della società: 20 Detenute, alle quali 
viene offerto un percorso formativo, 
con lo scopo di un definitivo 
reinserimento nella società 
lavorativa e civile. Sul nostro sito 
istituzionale, ci sono tutte le 
informazioni sulla storia e i progetti 
di Made in Carcere. Lo scopo 
principale di Made in Carcere è di 
diffondere la filosofia della "Seconda 
Opportunità" per le Donne Detenute 
e della "Doppia vita" per i tessuti. Un 
messaggio di speranza, di 
concretezza e solidarietà, ma anche 
di liberà e rispetto per 
l'ambiente. Ironia, semplicità e 
creatività sono le caratteristiche che 
contraddistinguono i prodotti Made in 
Carcere. Sono manufatti che 
nascono dall'utilizzo di materiali e 
tessuti esclusivamente di scarto, 
provenienti da aziende italiane che 
credono in noi e particolarmente 
sensibili alle tematiche sociali e 
ambientali. Ogni detenuta che lavora 
a Made in Carcere ha una storia 
unica, vogliamo raccontarvene 
qualcuna, perché sappiate cosa 
sostenete con ogni vostro acquisto.  

 

Raiz italiana 

Our goal is to help Italian 
descendants scattered around the 
world to trace their origins, through 
the assistance in organizing the 
travels of the roots, consulting in the 
processing of practices for the 
recognition of Italian citizenship, the 
diffusion of Italian culture, historical-
family research, the reconstruction of 
genealogical trees, the production of 
contents aimed at the knowledge of 

Il nostro obiettivo è quello di aiutare i 
discendenti italiani sparsi per il 
mondo a rintracciare le proprie 
origini, attraverso l’assistenza 
nell’organizzazione dei viaggi delle 
radici, consulenza nel disbrigo di 
pratiche per il riconoscimento della 
cittadinanza italiana, la diffusione 
della cultura italiana, le ricerche 
storico-familiari, la ricostruzione degli 
alberi genealogici, la produzione di 

 



Italian communities abroad on our 
territory and much more. 
 

contenuti finalizzati alla conoscenza 
delle comunità italiane all’estero sul 
nostro territorio e molto altro. 

igotosud.com 

We are an innovative start-up with a 
social vocation: a sustainable, 
responsible and accessible Tour 
Operator. With igotosud.com we 
want to create a showcase for small 
and medium-sized businesses with a 
sustainable and responsible vocation 
in the Apulian territory that have little 
visibility on the foreign market. To 
these structures, which are the mirror 
of the authenticity of the places, we 
will link all the out-door activities, the 
enogastronomy and the local 
productions promoted by the 
associations and cooperatives 
present in the area of reference. A 
network of companies in synergy 
with each other. We will implement 
the communication of the network 
through a magazine on the site and 
social media management. We want 
to create a promotional-marketing 
platform that can sell, in a few clicks, 
tourism packages with high added 
value in Puglia and in the Southern 
inter-regional inter-regional system. 
We want to make our service offer 
accessible to the deaf community 
and become a point of reference for 
tourism organization and advice. We 
will create a service of advice and 
assistance to the trip in Sign 
Language, usable in video call and 
free to the final user. 

Siamo una start up innovativa a 
vocazione sociale: un Tour Operator 
sostenibile, responsabile e 
accessibile. Con igotosud.com 
vogliamo creare una vetrina di 
promozione per le piccole medie 
imprese a vocazione sostenibile e 
responsabile sul territorio pugliese 
che hanno poca visibilità sul mercato 
estero. 
A queste strutture, che sono specchio 
dell’autenticità dei luoghi, 
collegheremo tutte le attività out-
door, dell’enogastronomia e delle 
produzioni locali promosse dalle 
associazioni e cooperative presenti 
nell’area di riferimento. Un network di 
imprese in sinergia tra loro. 
Implementeremo la comunicazione 
della rete attraverso un magazine sul 
sito e social media management. 
Vogliamo realizzare una piattaforma 
di promo-commercializzazione che 
riesca a vendere in pochi click 
pacchetti turistici ad alto valore 
aggiunto in Puglia e nel sistema 
interregionale collegato del Sud Italia. 
Vogliamo rendere accessibile la 
nostra offerta di servizi alla comunità 
sorda e diventarne punto di 
riferimento per l’organizzazione e la 
consulenza in materia turistica. 
Creeremo un servizio di consulenza e 
assistenza al viaggio in Lingua dei 
Segni fruibile in videochiamata e 
gratuito all’utente finale. 

 

Karadrà 

The experience of Karadrà stems 
from tenacity and obstinacy, 
combined with ability, competence 
and study, which a large group of 
girls and boys has been carrying on 
for years. A mix that is difficult to 
achieve in a society accustomed to 
"throwaway" to "everything and 
immediately", but explosive when 
you can put it into practice. Karadrà 
means "flowing water and that is 
swallowed", referring to the karst 
phenomena of the place where a 

L’esperienza di Karadrà nasce dalla 
tenacia e dall’ostinazione, unite a 
capacità, competenza e studio, che 
un nutrito gruppo di ragazze e 
ragazzi porta avanti oramai da anni. 
Un mix difficile da realizzare in una 
società abituata all’ “usa e getta” al 
“tutto e subito”, ma esplosivo quando 
si riesce a metterlo in pratica. 
Karadrà vuol dire “acqua che scorre 
e che viene inghiottita”, in riferimento 
ai fenomeni carsici del luogo in cui 
un nutrito gruppo di giovani salentini, 

 



 

  

large group of young people from 
Salento, with different formations and 
experiences, is carrying out an 
ambitious and rich project. Karadrà 
means "flowing water and that is 
swallowed", referring to the karst 
phenomena of the place where a 
large group of young people from 
Salento, with different formations and 
experiences, is carrying out an 
ambitious and rich project. This is 
how, first, the Karadrà boys started 
studies and market research on what 
and how to produce, in order to give 
the greatest possible value to their 
work and to the effort in the fields. 

con formazioni ed esperienze 
disparate, sta realizzando un 
ambizioso e ricco progetto. Il sogno 
di realizzare una cooperativa 
sociale, in grado di unire la 
possibilità di lavorare alla crescita 
collettiva e personale, lo hanno 
costruito pezzo per pezzo, senza 
fretta, cercando di mantenere 
sempre alti standard qualitativi. È 
così che, per prima cosa, i ragazzi di 
Karadrà hanno avviato studi e 
ricerche di mercato su cosa e come 
produrre, in modo da dare il maggior 
valore possibile al proprio lavoro e 
alla fatica nei campi. 



Greece 

English Greek webpage 

Intermediakt 

InterMediaKT (Interactive Media 
Knowledge Transfer) is a NGO 
based in Patras, Greece, working 
since 2012 as a broker for 
vocational education, training and 
innovation at the European level. 
Through technology tools, 
collaborations and exchange of 
good practices, we try to achieve 
our main aim of Knowledge 
Transfer. 
Our organization consists of a team 
of experts with diverse backgrounds, 
all experienced and capable to 
implement projects within the 
framework of the European and 
International programmes in the 
fields of Education, Training & 
Youth, Rights & Equality, Culture, 
Entrepreneurship and Innovation. 
Our Objectives 

 supporting youth 
entrepreneurship & youth 
workers, 

 effective promotion of 
knowledge, vocational and 
adult education through e-
learning activities, 

 promoting science and 
advanced technologies as a 
tool for becoming better 
citizens and more 
competitive professionals, 

 support of local development 
through releasing the 
potential of alternative 
tourism and economic 
growth, 

 strengthening social 
cohesion by promoting 
equality of genres, 
nationalities and groups, 

 encourage professional 
participation whilst offering 
employment training 
programs for vulnerable 
groups. 

Η InterMediaKT (Κόμβος 
Διαδραστικής Μεταφοράς Γνώσης) 
είναι ένας Μη Κερδοσκοπικός 
Οργανισμός που εδρεύει στην 
Πάτρα και λειτουργεί από το 2012, 
ως μεσάζων για την εκπαίδευση, την 
κατάρτιση και την καινοτομία. Μέσω 
τεχνολογικών εργαλείων, 
συνεργασιών και μεταφοράς ορθών 
πρακτικών προσπαθούμε να 
επιτύχουμε τον κύριο στόχο μας που 
είναι η μεταφορά γνώσης. 
Ο οργανισμός μας αποτελείται από 
ομάδες ειδικών με διαφορετικό 
υπόβαθρο, όλοι έμπειροι και ικανοί 
για την υλοποίηση έργων στο 
πλαίσιο των Ευρωπαϊκών και 
Διεθνών προγραμμάτων στους 
τομείς της εκπαίδευσης, της 
κατάρτισης και της νεολαίας, των 
δικαιωμάτων και της ισότητας, του 
πολιτισμού, της επιχειρηματικότητας 
και την καινοτομίας. 
Οι Στόχοι μας 
• στήριξη της επιχειρηματικότητας, 

των νέων και των απασχολούμενων 
στον τομέα νεολαίας, 

• αποτελεσματική προαγωγή της 
γνώσης, της επαγγελματικής 
εκπαίδευσης και της εκπαίδευσης 
ενηλίκων μέσω δραστηριοτήτων 
ηλεκτρονικής μάθησης 
δραστηριοτήτων, 

• προώθηση της επιστήμης και των 
προηγμένων τεχνολογιών ως 
εργαλείο για να γίνουν καλύτεροι 
πολίτες και πιο ανταγωνιστικοί 
επαγγελματίες, 

• στήριξη της τοπικής ανάπτυξης 
μέσω της απελευθέρωσης του 
δυναμικού του εναλλακτικού 
τουρισμού και της οικονομικής 
ανάπτυξης, 

• την ενίσχυση της κοινωνικής 
συνοχής προωθώντας την ισότητα 
των εθνικοτήτων, φύλων και 
ομάδων, 

• ενθάρρυνση της 
επαγγελματικής συμμετοχής, 

 



προσφέροντας ταυτόχρονα 
προγράμματα κατάρτισης για τις 
ευάλωτες ομάδες. 

Palmi  

PALMI for the promotion of typical 
agricultural products of Messinia 
(figs, oil, olives etc). Respecting the 
tradition and processing of Messinian 
agricultural products, they create 
innovations in the ways of 
production. Always respecting the 
environment and the ecosystem of 
Messinian land, they show our region 
through wine tasting tours.  
We noticed that the extensive crisis 
led to high unemployment and 
poverty for a number of people, and 
at the same time many actions and 
initiatives had emerged to tackle 
unemployment contributing on a 
better society. This had a 
considerable effect on us enforcing 
us to provide an intense social offer, 
rather than a volunteer action.  
PALMI is a social entrepreneurship 
company that seeks to give a direct 
solution to unemployment and 
poverty. All members of the company 
are working closely to the products of 
the land and the region. In addition, 
PALMI's goal is to work as a team to 
serve its mission and to offer a 
creative work with a social impact. 
Currently our commercial activity is 
moving to Greece, Italy, Germany 
and France where there are 
consumer networks (people who buy 
with particular interest). There is a 
social solidarity network in Italy, 
which has helped us to create 
synergies and strong relationships 
with many local producers and 
customers. 

Πέντε μικροκαλλιεργητές 
δημιούργησαν την Κοιν.Σ.Επ ΠΑΛΜΙ 
για την προώθηση των τυπικών 
γεωργικών προϊόντων της 
Μεσσηνίας (Σύκα, Λάδι, Ελιές κτλ). 
Με σεβασμό στην παράδοση και 
επεξεργασία των Μεσσηνιακών 
αγροτικών προϊόντων δημιουργούν 
καινοτομίες στους τρόπους 
παραγωγής. Με σεβασμό πάντα 
στον περιβάλλον και οικοσύστημα 
της Μεσσηνιακής γης προβάλλουν 
την περιοχή μας μέσα από 
διαδρομές γευσιγνωσίας.  
Παρατηρήσαμε ότι η εκτεταμένη 
κρίση οδήγησε σε υψηλή ανεργία και 
φτώχεια για πολλούς ανθρώπους και 
παράλληλα, δημιουργήθηκαν πολλές 
δράσεις και πρωτοβουλίες για την 
αντιμετώπιση της ανεργίας που θα 
συνεισφέρει σε μια καλύτερη 
κοινωνία. Αυτό μας επηρέασε 
σημαντικά και μας οδήγησε στο να 
προσφέρουμε ένα σημαντικό 
κοινωνικό αντίκτυπο και όχι μια 
εθελοντική δράση. 
Η PALMI είναι μια εταιρεία 
κοινωνικής επιχειρηματικότητας που 
επιδιώκει να δώσει άμεση λύση στην 
ανεργία και τη φτώχεια. Όλα τα μέλη 
της εταιρείας εργάζονται στα 
προϊόντα της χώρας και της 
περιοχής. Επιπλέον, στόχος της 
PALMI είναι το να εργάζεται ομαδικά 
προκειμένου να υπηρετεί την 
αποστολής της και να προσφέρει 
δημιουργικό έργο με κοινωνικό 
αντίκτυπο. Αυτή τη στιγμή, η 
εμπορική μας δραστηριότητα κινείται 
στην Ελλάδα, την Ιταλία, τη Γερμανία 
και τη Γαλλία όπου υπάρχουν δίκτυα 
καταναλωτών (άτομα που 
αγοράζουν με ιδιαίτερο ενδιαφέρον). 
Υπάρχει ένα δίκτυο κοινωνικής 
αλληλεγγύης στην Ιταλία, το οποίο 
μας βοήθησε να δημιουργήσουμε 
συνέργειες και ισχυρές σχέσεις με 
πολλούς τοπικούς παραγωγούς και 
πελάτες. 

 

 



Patraiki 1918  

The Agricultural Cooperative named 
“OIL AND WINE PRODUCTIONS 
AGRICULTURAL COOPERATIVE 
OF PATRAS” that has the distinctive 
title “PATRAIKI 1918” came from the 
conversion of private law 
organization under the name “Union 
of Agricultural Cooperatives of 
Patras”, in Patras, which had 
occurred by the merge 26 first 
instance agricultural cooperatives 
members, by creating a new 
agricultural cooperative. Using 
grapes of the best varieties of the 
region as raw material, Patraiki 
Wines produces a wide range of high 
quality products, such as dry, semi-
dry, sweet, medium-sweet, white, 
rose and red wines in all kinds of 
combinations. Besides, the company 
produces the internationally known 
dessert wines, Muscat of Patras and 
Mavrodaphne of Patras, which 
satisfy even the most demanding 
wine-lovers.   
The modern technological 
equipment, the specialized staff and 
the long wine-making tradition have 
led Patraiki to win significant awards 
in national and international contests.  
Applying the safety and health 
requirements of the European and 
Greek legislation, the requirements 
of the Good Manufacture Practice 
and those of the cooperative clients 
as well as the suggestions of the 
state audit institutions, Patraiki is 
nowadays considered one of the 
most remarkable and reliable wine 
manufacturer units in Greece. 
The 90% of our production relates to 
wine and grapes. In addition to the 
products, a significant part of our 
activity also includes services such 
as coordinating and organizing the 
necessary material for producers' 
subsidies. 
Our most important products are 
Rhoditis white wine and 
Mavrodaphne which is a PDO 
product. 

Ο Αγροτικός Συνεταιρισμός με την 
επωνυμία«ΕΛΑΙΟΚΟΜΙΚΟΣ – 
ΑΜΠΕΛΟΥΡΓΙΚΟΣ ΑΓΡΟΤΙΚΟΣ   
ΣΥΝΕΤΑΙΡΙΣΜΟΣ   ΠΑΤΡΩΝ»    που 
έχει τον διακριτικό τίτλο: «ΠΑΤΡΑΪΚΗ 
1918», προήλθε από την μετατροπή 
του Ν.Π.Ι.Δ. με την επωνυμία 
«Ένωση Αγροτικών Συνεταιρισμών 
Πατρών», με έδρα την Πάτρα, η 
οποία συνετελέσθη δια της 
συγχωνεύσεως 26 πρωτοβαθμίων 
αγροτικών συνεταιρισμών μελών της, 
με σύσταση νέου αγροτικού 
συνεταιρισμού, σε εφαρμογή του 
άρθρου 19 του ν.4015/2011, του 
άρθρου 21 του ν. 2810/2000 , του κ.ν 
2190/1920 και του αναπτυξιακού 
νόμου 1297/1972 .στον οποίο 
παραπέμπει η τελευταία 
παράγραφος 13 του άρθρου 21 του ν. 
2810/2000.σε συνδυασμό με την 
παρ. 10 του άρθρου 19 του ν 
4015/2011. αναλογικώς 
εφαρμοζόμενων. 
Με πρώτη ύλη σταφύλια από τις 
καλύτερες ποικιλίες της περιοχής, η 
Πατραϊκή Οινοποιία παράγει μια 
μεγάλη γκάμα προϊόντων υψηλής 
ποιότητας, όπως οίνους ξηρoύς, 
ημίξηρους, γλυκούς, ημίγλυκους, 
λευκούς, ροζέ και ερυθρούς σε όλους 
τους συνδυασμούς. Παράγει 
επιπλέον τους διεθνώς γνωστούς 
επιδόρπιους οίνους, Μοσχάτο 
Πατρών και Μαυροδάφνη Πατρών, 
που ικανοποιούν ακόμα και τους πιο 
απαιτητικούς λάτρεις του κρασιού. 
Με το σύγχρονο εξοπλισμό της, το 
εξειδικευμένο προσωπικό και 
γνώμονα τη μακρόχρονη 
οινοποιητική της παράδοση, η 
“Πατραϊκή 1918″ έχει αποσπάσει 
σημαντικές διακρίσεις σε εγχώριους 
και διεθνείς διαγωνισμούς. 
Εφαρμόζοντας τις απαιτήσεις 
ασφάλειας και υγιεινής της 
Ευρωπαϊκής και Ελληνικής 
Νομοθεσίας, της Ορθής 
Βιομηχανικής Πρακτικής (Good 
Manufacture Practice), των 
συνεργαζόμενων πελατών και τις 
προτάσεις των κρατικών ελεγκτικών 
οργάνων, η Πατραϊκή συγκαταλέγεται 
σήμερα στις πλέον αξιόλογες και 

 



αξιόπιστες οινοποιητικές μονάδες της 
Ελλάδας. 
Το 90% της παραγωγής αφορά τον 
οίνο και τα σταφύλια. Εκτός από τα 
προϊόντα, σημαντικό μέρος της 
δραστηριότητάς μας περιλαμβάνει 
επίσης υπηρεσίες όπως το 
συντονισμό και την οργάνωση του 
απαραίτητου υλικού για τις 
επιδοτήσεις των παραγωγών. 

SciCo 

SciCo is a Non-Profit Organisation 
whose aim is to communicate 
scientific issues to the public in an 
innovative and entertaining way. 
SciCo was founded in 2008 and it 
consists of scientists, academics, 
educators, artists and people with 
an interest in everyday science. 
SciCo operates as a social 
enterprise with a mission is to: 
• Promote the correct 
popularization and communication 
of science 
• Strengthen the picture of the 
researcher /scientist in society 
• Create the interest of young 
for science 
• Inform the public on 
questions that concern their 
everyday routine and are related to 
scientific actions and discoveries 
 

Ο Μη Κερδοσκοπικός Οργανισμός 
«SciCo» (από το Science 
Communication) έχει στόχο την 
επικοινωνία επιστημονικών θεμάτων 
στο ευρύ κοινό μέσω καινοτόμων, 
διαδραστικών και ψυχαγωγικών 
μεθόδων. Η SciCo ιδρύθηκε  2008 και 
στελεχώνεται από επιστήμονες, 
ακαδημαϊκούς, εκπαιδευτικούς, 
καλλιτέχνες και ανθρώπους που 
ενδιαφέρονται για την επιστήμη πίσω 
από την καθημερινότητά μας. Η 
SciCo λειτουργεί ως κοινωνική 
επιχείρηση με στόχο: 

 Να προωθήσει τη σωστή 
επικοινωνία και μετάδοση της 
επιστήμης 

 Να ενισχύσει την εικόνα του 
ερευνητή/επιστήμονα στην 
κοινωνία 

 Να προκαλέσει το ενδιαφέρον 
των νέων για την επιστήμη και 
τις σχετικές ειδικότητες 

 Να ευαισθητοποιήσει το κοινό 
για ζητήματα που αφορούν 
την καθημερινότητα και 
σχετίζονται με επιστημονικές 
δράσεις και ανακαλύψεις 

 

 

Women Associations 

"WOMENASSOCIATIONS" aims to 
promote the products of women's 
cooperatives through new channels 
of sale (e.g. e-commerce, wholesale 
channels outside the headquarters 
of cooperatives, etc.). It is an activity 
that seeks to promote gastronomic 
Greek culture not only in the Greek 
market but also in international 
markets. Primitively is the passion 
and effort of women who produce 
traditional products. The main aim is 
to transmit the Greek eating habits 

Η Ελλάδα αποτέλεσε σταυροδρόμι 
πολιτισμών και γεύσεων και ίσως και 
τη κοιτίδα της μεσογειακής 
διατροφής. Έχοντας πυξίδα αυτό μια 
ομάδα πέντε ατόμων πλήρως 
καταρτισμένων προχώρησαν στη 
δημιουργία της Κοινωνικής 
Συνεταιριστικής Επιχείρησης με την 
επωνυμία «Γυναικών Συνεργασία» 
και το δ.τ. 
«WOMENASSOCIATIONS 
ΚΟΙΝ.Σ.ΕΠ.». Η εταιρεία είναι 
κοινωνικού χαρακτήρα και γι’ αυτό το 

 



and to keep the recipes of these 
women unchanged over time. 
Through the 
"WOMENASSOCIATIONS", the 
consumer is able to start his journey 
into a world of unique tastes and 
gastronomic experiences offered by 
traditional local products 
Until today, 
“WOMENASSOCIATIONS” 
collaborates with 10 women's 
agricultural cooperatives to distribute 
products in various regions, such as 
Athens, Crete, Korinthos, etc. On 
this direction a group of five fully 
qualified people proceeded to the 
creation of the Social Cooperative 
Society under the name "Women's 
Cooperation". The company is trying 
hard to serve its mission and for this 
purpose offers 1% of the annual 
turnover of the cooperating parts. 
The organization's immediate plans 
are to create new jobs as well as a 
physical store where the products of 
the co-operatives will be presented 
and distributed. The women's 
cooperatives are from all over 
Greece, in the age group of 30-65, 
housewives and peasants. Women 
cooperatives are housewives and 
peasants, who through their 
employment produce and promote a 
culture of history while creating 
opportunities for their own personal 
development. This is one of the main 
motivations of the 
"WOMENASSOCIATIONS". 
Our priority is initially to produce and 
then to enjoy the social impact. 
"WOMENASSOCIATIONS" aims to 
collaborate with as many as possible 
women's cooperatives, in particular 
by choosing a set of reliable and 
distinct local products. 
Finally, an important incentive is to 
strengthen the community of 
women's cooperatives by ensuring 
their professional and personal 
satisfaction by providing additional 
income and optimism for their 
valuable work. 

σκοπό θα προσφέρει το 1% του 
ετήσιου τζίρου της στους 
συνεργαζόμενους συνεταιρισμούς. Η 
εταιρεία στοχεύει στην προώθηση 
των προϊόντων των γυναικείων 
συνεταιρισμών μέσω νέων καναλιών 
πώλησης (π.χ. ηλεκτρονικό εμπόριο, 
χονδρικά κανάλια εκτός έδρας 
συνεταιρισμών κλπ.). Πρόκειται για 
μια δραστηριότητα που επιδιώκει να 
αναδείξει τη γαστρονομική ελληνική 
κουλτούρα όχι μόνο στην ελληνική 
αγορά αλλά και στις διεθνείς αγορές. 
Απαρχή αποτελεί το μεράκι και ο 
κόπος των γυναικών που παράγουν  
παραδοσιακά προϊόντα. Κύρια 
βλέψη είναι να μεταλαμπαδευτούν  
οι ελληνικές διατροφικές συνήθειες 
και να διατηρηθούν αναλλοίωτες στο 
χρόνο οι συνταγές αυτών  των 
γυναικών. Μέσω του 
Womenassociations ο καταναλωτής 
θα είναι σε θέση να ξεκινήσει το 
ταξίδι του σε ένα κόσμο μοναδικών 
γεύσεων και γαστρονομικών 
εμπειριών, που προσφέρουν τα 
αγνά τοπικά  προϊόντα. 
Μέχρι σήμερα, η εταιρεία 
συνεργάζεται με 10 αγροτικούς 
συνεταιρισμούς γυναικών για τη 
διανομή προϊόντων σε διάφορες 
περιοχές όπως η Αθήνα, η Κρήτη, η 
Κόρινθος κλπ. Η εταιρεία προσπαθεί 
σκληρά να εξυπηρετήσει την 
αποστολή της και για το σκοπό αυτό 
προσφέρει το 1% του ετήσιου 
κύκλου εργασιών των 
συνεργαζόμενων μερών. 
Τα άμεσα σχέδια της εταιρείας είναι 
να δημιουργηθούν νέες θέσεις 
εργασίας καθώς και ένα φυσικό 
κατάστημα όπου θα παρουσιάζονται 
και θα διανέμονται τα προϊόντα των 
συνεταιρισμών. Οι γυναικείοι 
συνεταιρισμοί προέρχονται από όλη 
την Ελλάδα, βρίσκονται στην 
ηλικιακή ομάδα των 30-65 ετών και 
είναι νοικοκυρές και αγρότισσες. Οι 
γυναικείοι συνεταιρισμοί 
αποτελούνται από νοικοκυρές και 
αγρότισσες, οι οποίες μέσω της 
απασχόλησής τους παράγουν και 
προωθούν μια κουλτούρα της 
ιστορίας δημιουργώντας παράλληλα 
ευκαιρίες για την προσωπική τους 



 

 

  

ανάπτυξη. Αυτό είναι και ένα από τα 
κυριότερα κίνητρα τη εταιρείας 
"WOMENASSOCIATIONS". 
Προτεραιότητα μας είναι αρχικά να 
παράγουμε και στη συνέχεια να 
απολαμβάνουμε τον κοινωνικό 
αντίκτυπο. Η εταιρεία 
"WOMENASSOCIATIONS" στοχεύει 
στη συνεργασία με όσο το δυνατόν 
περισσότερους γυναικείους 
συνεταιρισμούς, επιλέγοντας ένα 
σύνολο αξιόπιστων και ξεχωριστών 
τοπικών προϊόντων. 
Τέλος, ένα σημαντικό κίνητρο είναι 
να ενισχυθεί η κοινωνία των 
γυναικείων συνεταιρισμών 
εξασφαλίζοντας την επαγγελματική 
και προσωπική τους ικανοποίηση 
παρέχοντάς τους επιπλέον εισόδημα 
και αισιοδοξία για την πολύτιμη 
δουλειά τους. 



Germany 

ENG German webpage 

Campus Business Box 
The Campus Business Box is a non-
profit association initiated by 
students, entrepreneurs and 
university professors.  The basic idea 
of the box is based on combining 
practical experience with the 
academic university environment, 
supporting interdisciplinary 
teamwork, strengthening social 
responsibility and consolidating a 
culture of innovation. 
It transfers the theoretical contents of 
studies into practice, creates 
contacts with companies and 
supports the interdisciplinary 
exchange with students from other 
faculties/disciplines. It includes 
numerous advanced training 
measures in order to promote the 
qualifications/skills for a demanding 
and responsible job and for later 
professional life. 
The Campus Business Box supports 
students in discovering and further 
developing their abilities and skills. It 
enables participants to realise their 
own projects and ideas. In 
cooperation with universities and 
regional players from business and 
society, they become learners who 
explore their environment, make 
contacts, try themselves out, 
discover job prospects and gain 
practical experience. 
Campus business Box e.V. basically 
supports start-ups and service 
learning, networking with non-profit 
organisations, projects for non-profit 
organisations. 

Die Campus Business Box ist ein von 
Studierenden, Unternehmern und 
Hochschulprofessoren initiierter 
gemeinnütziger Verein.  Die 
Grundidee der Box basiert darauf 
praktische Erfahrung mit dem 
akademischen Hochschulumfeld zu 
vereinen, interdisziplinäre 
Teamarbeit zu unterstützen, soziale 
Verantwortung zu stärken und eine 
Innovationskultur zu festigen. 
Sie transferiert die theoretischen 
Inhalte des Studiums in die Praxis, 
gestaltet Kontakte mit Unternehmen 
und unterstützt den interdisziplinären 
Austausch mit Studierenden aus 
anderen Fachbereichen.  
Mit zahlreichen 
Fortbildungsmaßnahmen fördert die 
Campus Business Box die 
Qualifikationen der Studierenden für 
anspruchs- und verantwortungsvolle 
Jobs, um eine gute Basis für das 
spätere Berufsleben zu schaffen. 
Studieren bedeutet mehr als reine 
Wissensaufnahme. Die Campus 
Business Box ermöglicht den 
Teilnehmenden, ihre eigenen 
Projekte und Ideen zu realisieren. In 
Zusammenarbeit mit Universitäten 
und regionalen Akteuren aus 
Wirtschaft und Verwaltung werden 
sie zu Lernenden, die ihr Umfeld 
erkunden, Kontakte knüpfen, sich 
selbst erproben, berufliche 
Perspektiven entdecken und 
praktische Erfahrungen sammeln. 
Der Campus business Box e.V. 
unterstützt grundsätzlich Start-ups 
und Servicelernen, die Vernetzung 
mit gemeinnützigen Organisationen 
und Projekte für gemeinnützige 
Organisationen. 

 

Dialogue Social Enterprise 

Raising awareness about the 
contribution to society of 
marginalized people, leading to an 
inclusive behaviour.  

Unsere Mission ist es, die soziale 
Integration von Menschen mit 
Behinderungen, Benachteiligten und 
älteren Menschen auf globaler Ebene 

 



Improving social economic condition 
of marginalized people, especially 
blind, visually and hearing impaired 
people. 
They are supporting organizations 
worldwide with the implementation of 
Dialogue exhibitions and workshops 
through our social franchising 
system. They are creating jobs for 
the blind, deaf, disabled and 
disadvantaged worldwide. 
“Our mission is to facilitate social 
inclusion of people with disability, 
disadvantaged and elderly on a 
global basis through exhibitions and 
workshops. 
Our goal is two-fold: 
To raise awareness about people 
with disability, disadvantaged and 
elderly people, their needs, their 
potential and their contributions to 
the society in order to foster empathy 
and respect that lead to an inclusive 
behaviour. 
To improve the social economic 
condition of people with disability, 
disadvantaged and elderly people. 
Furthermore, in the name of 
changing present-day prejudice and 
eradicating stigma related to other 
populations, we are working on 
delivering wide-array of additional, 
carefully crafted programs”. 

durch Veranstaltungen und 
Workshops zu fördern. 
Unser Ziel ist ein Zweifaches:  
 Sensibilisierung für Menschen mit 
Behinderungen, Benachteiligte und 
ältere Menschen, ihre Bedürfnisse, 
ihr Potenzial und ihre Beiträge zur 
Gesellschaft, um Empathie und 
Respekt zu fördern, die zu einem 
integrativen Verhalten führen. 
 Verbesserung der 
sozialwirtschaftlichen Situation der 
Menschen mit Behinderungen, 
Benachteiligten und älteren 
Menschen. 
Darüber hinaus arbeiten wir im 
Namen der Veränderung der 
heutigen Vorentscheidung und der 
Beseitigung von Stigmata im 
Zusammenhang mit anderen 
Bevölkerungsgruppen daran, ein 
breites Spektrum an zusätzlichen, 
sorgfältig ausgearbeiteten 
Programmen anzubieten.  
 

Cultural Games 

Cultural Games is a German 
independent game studio. Cultural 
Games aims to bridge gaming and 
culture with persuasive games. Real 
world challenges are integrated into 
the gameplay. The Challenges can 
be solved in the virtual world. The 
gamer may take ideas and 
background information back into the 
real world – taking on the real 
challenges as part of a bigger 
culturability sensitive community. 

Cultural Games ist ein deutsches 
unabhängiges Game-Studio. Cultural 
Games zielt darauf ab, Gaming und 
Kultur mit überzeugenden Spielen zu 
verbinden. Herausforderungen aus 
der realen Welt werden in das 
Gameplay integriert. Die 
Herausforderungen können in der 
virtuellen Welt gelöst werden. Der 
Spieler kann Ideen und Hintergrund-
Informationen zurück in die reale 
Welt bringen - und sich den realen 
Herausforderungen als Teil einer 
größeren 
kulturfähigkeitsempfindlichen 
Gemeinschaft stellen 

 

Gemeinwohlökonomie 

Companies as well as municipalities 
and educational institutions can 
prepare balance sheets. They are all 

"Gemeinwohl-Ökonomie" bezeichnet 
ein Wirtschaftssystem, das auf 
gemeinwohl-fördernden Werten 

 



pioneers of a sustainable world. The 
European Economic and Social 
Committee (EESC) has also 
recommended the model of the 
common-good economy 
(Gemeinwohlökonomie) for the 
widespread establishment of an 
ethical economic system in Europe. 
It is a Sustainable Economic Model 
for Social Cohesion. 
The Common Good Economy 
(GWÖ) is based on a holistic 
approach whose concepts are close 
to the basic values of the social 
economy, circular economy, share 
economy, functional economy, 
resource-based economy and blue 
economy. 
In accordance with Article 3(1), (2) 
and (3) of the EU Treaty, the GWÖ 
follows the guiding principle that the 
economy must serve the people, in 
other words, the common good. In 
addition it must be assumed from the 
beginning that money and capital for 
stock exchange trade and 
investments are means to the 
purpose, never however the 
purpose. 
The economic model is based on 
universally recognised values: 
human dignity, solidarity, 
environmental sustainability, social 
justice, transparency and democratic 
participation. 
The common good as the central 
objective of economic action requires 
a special methodology for measuring 
economic success not only in terms 
of resources but also in terms of 
purpose, such as the common good 
product, the common good balance 
sheet and the common good credit 
assessment, which complement 
GDP or the financial balance sheet or 
the financial credit assessment. 
The GWÖ is a holistic model that 
aims to integrate the economy into 
the social, cultural and ecological 
context of European society.   
The GWÖ model can successfully 
contribute to the implementation of 
the Europe 2020 Strategy by 
increasing the employment rate and 
improving the quality of existing jobs 

aufgebaut ist. 
Sie ist ein Veränderungshebel auf 
wirtschaftlicher, politischer und 
gesellschaftlicher Ebene. 
Die Gemeinwohl-Ökonomie ist 
... auf wirtschaftlicher Ebene eine 
lebbare, konkret umsetzbare 
Alternative für Unternehmen 
verschiedener Größen und 
Rechtsformen. 
Der Zweck des Wirtschaftens und die 
Bewertung von Unternehmenserfolg 
werden anhand gemeinwohl-
orientierter Werte definiert. 
... auf politischer Ebene ein Motor für 
rechtliche Veränderung. Ziel des 
Engagements ist ein gutes Leben für 
alle Lebewesen und den Planeten, 
unterstützt durch ein gemeinwohl-
orientiertes Wirtschaftssystem. 
Menschenwürde, Solidarität, 
ökologische Nachhaltigkeit, soziale 
Gerechtigkeit und demokratische 
Mitbestimmung sind dabei die 
zentralen Werte. 
... auf gesellschaftlicher Ebene eine 
Initiative der Bewusstseinsbildung für 
Systemwandel, die auf dem 
gemeinsamen, wertschätzenden Tun 
möglichst vieler Menschen beruht. 
Sie versteht sich als ergebnisoffener, 
partizipativer, lokal wachsender 
Prozess mit globaler Ausstrahlung - 
symbolisch dargestellt durch die 
Löwenzahn-Sämchen im Logo. 
Unternehmen sowie Kommunen und 
Bildungseinrichtungen können 
Gemeinwohl-Bilanzen erstellen. Sie 
alle sind Pioniere einer nachhaltigen 
Welt. Der Europäische Wirtschafts- 
und Sozialausschuss (EWSA) hat 
auch das Modell der 
Gemeinwohlökonomie für die breite 
Etablierung eines ethischen 
Wirtschaftssystems in Europa 
empfohlen. 
Es ist ein nachhaltiges 
Wirtschaftsmodell für den sozialen 
Zusammenhalt. 
Die GWÖ basiert auf einem 
holistischen Ansatz, dessen 
Konzepte den Grundwerten der 
Sozialwirtschaft, Zirkularwirtschaft, 
Aktienwirtschaft, 
Funktionalwirtschaft, 



 

 

 

 

 

 

  

(the values "human dignity" and 
"social justice"); promoting social 
innovation in civil society, economy 
and politics (the values "participation 
and democracy"); supporting the 
reduction of CO2 emissions, the 
promotion of renewable energies, the 
improvement of energy efficiency 
and the reduction of energy 
consumption (the value 
"environmental sustainability"); 
reducing the number of people at risk 
of poverty or social exclusion (the 
values "solidarity" and "social 
justice"). 

Ressourcenwirtschaft und Blue 
Economy nahekommen. 
Gemäß Artikel 3 Absätze 1, 2 und 3 
des EU-Vertrags folgt die GWÖ dem 
Leitsatz, dass die Wirtschaft den 
Menschen, also dem Gemeinwohl, 
dienen muss. Dazu ist von Anfang an 
davon auszugehen, dass Geld und 
Kapital für Börsenhandel und 
Investitionen Mittel zum Zweck sind, 
nie aber der Zweck. 
GWÖ-Unternehmen sind 
PionierInnen des gesellschaftlichen 
Wandels und setzen sich aktiv für 
ethisches Wirtschaften ein. So 
entsteht ein Netzwerk von 
gleichgesinnten Unternehmen, die 
gemeinsam an einem Strang ziehen 
und ein deutliches Signal setzen: 
Eine ethische gemeinwohl-orientierte 
Marktwirtschaft ist möglich! 
Das GWÖ-Modell kann erfolgreich 
zur Umsetzung der Europa 2020 
Strategie beitragen, indem es die 
Beschäftigungsquote erhöht und die 
Qualität der bestehenden 
Arbeitsplätze verbessert (die Werte 
"Menschenwürde" und "soziale 
Gerechtigkeit"); soziale Innovation in 
Zivilgesellschaft, Wirtschaft und 
Politik fördert (die Werte 
"Partizipation und Demokratie"); die 
Reduzierung von CO2-Emissionen, 
die Förderung erneuerbarer 
Energien, die Verbesserung der 
Energieeffizienz und die 
Reduzierung des Energieverbrauchs 
(der Wert "ökologische 
Nachhaltigkeit") unterstützt; die Zahl 
der von Armut oder sozialer 
Ausgrenzung bedrohten Menschen 
reduziert (die Werte "Solidarität" und 
"soziale Gerechtigkeit"). 



Lithuania 

English Lithuanian webpage 

Creative corner 360° 

Creative angle 360° is a social 
initiative that develops ideas of 
sustainable consumption and 
secondary design, seeks to create a 
cleaner and healthier environment. 
They implement educational 
movement by organizing creative 
events and activities. 

Kūrybos kampas 360° - socialinė 
iniciatyva, plėtojanti darnaus 
vartojimo ir antrinio dizaino idėjas, 
besirūpinanti švaresnės ir sveikesnės 
aplinkos kūrimu. Yra vykdoma 
edukacinė veikla organizuojant 
kūrybinius renginius ir užsiėmimus. 
 

https://www.faceboo
k.com/kuryboskamp

as360/ 

SOPA 

SOPA is a NGO working in Vilnius 
since 2006. The core activity of the 
organisation is to promote 
employment of those who are facing 
difficulties (mentally and physically 
disabled, long-term unemployed 
people, etc.) in finding a job on the 
labor market. The purpose is to help 
those people to find a job and to 
retain workplace. 

Nuo 2006 m. Vilniuje įsikūrusi 
socialinė įdarbinimo agentūra SOPA 
padeda susirasti darbą ir išsilaikyti 
darbo vietose žmonėms, turintiems 
mažiau galimybių (tokiems kaip 
psichikos ir fizinę negalią turintiems 
bedarbiams, ilgalaikiams 
bedarbiams, jokios darbinės patirties 
neturintiems asmenims). Tikslas yra 
padėti surasti ir išlaikyti darbo vietą. 

http://sopa.lt/ 
 

Centre of Community Mindūnai 

Mission of this centre is to create 
possibilities for members of the 
community to get income and to 
attract tourists. The services 
provided by members of community 
gives an additional income and 
ensures employment in rural area. 

Šio centro misija - sukurti galimybę 
bendruomenės nariams gauti pajamų 
ir pritraukti turistų. Bendruomenės 
narių teikiamos paslaugos suteikia 
papildomų pajamų ir užtikrina darbą 
kaimo vietovėse. 

- 

Early intervention centre Stork 

Trainings, live and online activities of 
development specialists (speech 
therapists, special educators, 
psychologists, ergo-therapists). 
Individual and group exercises. 
Educational kits. Seminars, lectures 
for parents and specialists. 

Raidos specialistų (logopedų, 
specialiųjų pedagogų, psichologų, 
ergoteraputų) konsultacijos ir 
užsiėmimai gyvai ir internetu. 
Individualios ir grupinės pratybos. 
Edukacinių priemonių rinkiniai. 
Seminarai, paskaitos tėvams ir 
specialistams. 

https://www.faceboo
k.com/ankstyvojiinte

rvencija/ 

My light 

Activities: assistance and support for 
grandparents, events for seniors in 
social care homes, active leisure 
activities for seniors, social projects 
at elderly homes, audio books for 
seniors, exhibitions at elderly 
homes. Mission: To promote art 
therapy for at-risk people in health 
care and education communities. 

Veikla: pagalba seneliams, parama 
seneliams, renginiai senjorams 
socialinės globos namuose, aktyvus 
senjorų laisvalaikis, socialiniai 
projektai senelių namuose, audio 
knygos senjorams, parodos senelių 
namuose. Misija:  skatinti meno 
terapiją rizikos grupėje esantiems 
asmenims sveikatos priežiūros, 
švietimo bendruomenėse. 
 

http://www.manosvi
esa.lt/ 
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SALTY WINDS 

PI “Salty Winds” organizes 
educational programs in cooperation 
with local farmers, artists, and 
craftsmen in Druskininkai 
municipality. Our goal is to create 
the opportunities for local people 
(farmers, craftsmen, artists, and rural 
communities in Druskininkai 
municipality) to provide their 
services, sell their products, and to 
spread the local culture and 
craftsmanship. 

„Sūrūs vėjai“ – tai pažintinių 
programų ir maršrutų organizatoriai, 
turintys ilgametę patirtį dirbant su 
paslaugas teikiančiais menininkais, 
amatininkais, ūkininkais Druskininkų 
savivaldybėje. Siekiame sudaryti 
galimybes Druskininkų savivaldybės 
vietos gyventojams, ūkininkams, 
amatininkams, menininkams, kaimo 
bendruomenėms plačiau pristatyti 
savo paslaugas, produktus, dirbinius, 
taip stiprinant jų veiklą ir jų idėjas. 

https://www.surusve
jai.lt/en/local-tours-

druskininkai/ 

RELATIVE ART 

Artimasmenas.lt (Relative Art) is a 
social business to share kindness 
when ART becomes closer to you. 
Here you can buy children‘s 
handmade art works for a symbolic 
price to support families which are 
deprived. Collected budget will be 
devoted to buy the most necessary 
things for children from poor families 
and to organize events to them. 

Artimasmenas.lt (Relative Art) yra 
socialinis verslas, skirtas dalytis 
gerumu, kai menas tampa artimiesnis 
Jūms. Čia  jūs galite nusipirkti vaikų 
meno kūrinius, taip padėti 
nepasiturinčioms šeimoms. Surinktas 
biudžetas bus skirtas vaikams iš 
neturtingų šeimų įsigyti labiausiai 
reikalingų daiktų ir organizuoti jiems 
renginius. 

http://artimasmenas
.lt/ 

FULL HOME COMMUNITY 

Pilnų namų bendruomenė - katalikų 
bendrija, vienijanti tikinčiuosius, 
trokštančius liudyti, visų pirma 
atstumtuosius ir nusivylusius, 
siekiančius nuolat atsinaujinti 
Dvasioje. Visų pirma siekiame 
išmokti padėti nelaimingiems, 
kenčiantiems, kamuojamiems 
priklausomybių ir pan. Viena iš 
sveikimo programos dalių yra darbo 
terapija. 

Full home community- Catholic 
community uniting faithful who want 
to testify, especially those who are 
marginalized and disappointed, who 
want to constantly renew themselves 
in the Spirit. First of all, we seek to 
learn how to help the unfortunate, 
suffering, afflicted by dependencies 
people, and so on.  One of the parts 
of the recovery program is work 
therapy. 

http://www.pnb.lt/co
ntent.php?page=na

ujienos 

PRAISE (Basos Rasos) 

Vietinės bendruomenės 
parduotuvėlė, kurioje parduodami 
dovanoti rankdarbiai ar drabužiai, 
likęs pelnas skiriamas Riešės 
socialinėms iniciatyvoms. 

The local community store, which 
sells handicrafts or clothing, profit 
goes to Riešė's social initiatives. 
 

https://www.faceboo
k.com/basosrasos/ 

FIFTH LEG 

Penkta koja - savanoriška pagalba 
beglobiams gyvūnams ir privati 
gyvūnų prieglauda. Mes esame 
privati gyvūnų prieglauda ir 
nemigdome gyvūnų po 14d. nuo jų 
patekimo pas mus, globojame juos 
tol kol tai yra reikalinga.  

Fifth leg- voluntary help for homeless 
animals and private animal shelter. 
Private animal shelter which do not 
puts down animals after 14 days from 
their access to shelter, shelter take 
care of them as long as they need to. 

http://www.penktako
ja.lt/ 

https://www.surusvejai.lt/en/local-tours-druskininkai/
https://www.surusvejai.lt/en/local-tours-druskininkai/
https://www.surusvejai.lt/en/local-tours-druskininkai/
http://artimasmenas.lt/
http://artimasmenas.lt/
http://www.pnb.lt/content.php?page=naujienos
http://www.pnb.lt/content.php?page=naujienos
http://www.pnb.lt/content.php?page=naujienos
https://www.facebook.com/basosrasos/
https://www.facebook.com/basosrasos/
http://www.penktakoja.lt/
http://www.penktakoja.lt/


Latvia 

English  Latvian webpage 
MAMMU 

“MAMMU” is a fashion 
company that closely 
cooperates with young Latvian 
mothers in need. Involvement 
of these mothers in the 
business of “MAMMU” 
providing them with flexible 
working hours is both ends and 
means of the business activity 
of this social business 
company. “MAMMU” 
organizes their 
training, teaches them skills 
required for production of 
creative and high-quality 
fashion products fashion 
wares and provides them with 
information needed for setting 
up their own micro-enterprises 
for production. After 
completion of the training 
stage “MAMMU” provides 
these women with materials 
needed for production. Once 
the work is done, “MAMMU” 
buys these wares from 
mothers and sell them to the 
klients. 

“MAMMU” ir modes uzņēmums, 
kas sadarbojas ar jaunām 
Latvijas māmiņām, kurām 
nepieciešami papildus ienākumi. 
Šo māmiņu iesaistīšana 
“MAMMU” uzņēmuma darbībā un 
iespēja tām strādāt elastīgu 
darba laiku ir gan šī sociālā 
uzņēmuma instruments, gan 
rezultāts. “MAMMU” organizē 
apmācības, attīsta māmiņu 
prasmes, kas nepieciešamas 
radošu un augstvērtīgu modes 
produktu ražošanai un sniedz 
nepieciešamo informāciju par to, 
kā šīs sievietes var izveidot savus 
ražošanas mikrouzņēmumus. 
Pēc apmācību beigām “MAMMU” 
apgādā darbinieces ar ražošanai 
nepieciešamajiem materiāliem. 
Kad darbs ir padarīts, “MAMMU” 
iepērk gatavās preces no 
māmiņām un pārdod tās 
klientiem. 

www.mammu.lv 

Baltic Rehabilitation Centre 

The Baltic Rehabilitation 
Centre (BRC) offers traditional 
medical and rehabilitation 
services for disabled children, 
meanwhile organizing 
seminars for parents about 
how to be the child’s therapist 
on a daily basis.  The 
organisation was established 
by non-governmental 
institution “Dižvanagi”, which 
creates and implements 
rehabilitation and socialization 
programs for children with 
disabilities, as well as supports 
the families of these children. 
The activity model of BRC 
combines the provision of paid 
services with the funding 
allocated by donors and 

Baltijas rehabilitācijas centrs 
(BRC) piedāva tradicionālās 
medicīnas un rehabilitācijas 
pakalpojumus bērniem ar īpašām 
vajadzībām, kā arī organizē 
seminārus vecākiem par to, kā 
rūpēties par bērniem ikdienā. 
Oranizācija ir biedrības 
“Dižvanagi” veidojums, kas rada 
un realizē rehabilitācijas un 
socializācijas programmas 
bērniem ar īpašām vajadzībām, 
kā arī atbalsta to ģimenes. BRC 
apvieno maksas pakalpojumus ar 
donoru un sponsoru 
ieguldījumiem, radot augstas 
kvalitātes un pieejamu palīdzību 
tiem, kam tā nepieciešama. 

www.dizvanagi.lv 

http://www.mammu.lv/


sponsors, thus providing high 
quality and affordable 
assistance to those who need 
it. 

Owa 

“Owa” is a social enterprise 
that produces clothing with 
watercolor prints.  All prints are 
originally created by Latvian 
artists, but the team sewing 
and printing cloth consists of 
disabled people. The company 
promotes work opportunities 
for disabled people and 
engages in charity projects as 
social activities. 

“Owa” ir sociāls uzņēmums, kas 
ražo apģērbus ar akvareļu 
dizaina apdruku. Visi apdruku 
dizaini ir latviešu mākslinieku 
veidoti, bet šuvēju un apdrukātāju 
komandu sastāda cilvēki ar 
īpašām vajadzībām. Uzņēmums 
sociālo projektu ietvaros sekmē 
darba iespējas un atbalsta 
labdarības projektus. 

www.owafashion.com 

Memory Water 

The mission of Memory Water 
is to help individuals to change 
their lifes by increasing bio-
energy (prana, chi). Therefore, 
company manufacture 
structured water in BPA-free 
bottles, delivers healthy and 
organic products and develops 
MW Institute to provide 
lectures, classes, 
consultations and treatments 
to help people having a 
happier life. 

“Memory Water” uzņēmuma 
misija ir palīdzēt cilvēkiem mainīt 
to dzīves, palielinot to bioenerģiju 
(prana, chi). Tamdēļ uzņēmums 
ražo strukturētu ūdeni pudelēs 
bez BPA, piedāva veselīgus un 
organiski audzētus produkus un 
attīsta MW institūtu, kas pasniedz 
lekcijas, seminārus, konsultācijas 
un palīdzību laimīgākas dzīves 
veidošanā. 

 

Pasaku Nams 

“Pasaku nams” is family 
support centre project, which 
aims to solve children raising 
issues, support social inclusion 
and transfer of values to the 
next generations. “Pasaku 
nams” creates educational 
fairy tales and games for the 
children, as well as special 
stories for any purpose. The 
organisation works with 
children and their parents, 
helping with the issues of 
discipline and health, maintain 
bonds within the family and 
pass the values to the next 
generation. 

“Pasaku nams” ir ģimenes 
atbalsta centra projekts, kurš 
risina audzināšanas jautājumus, 
sociālo iekļaušanos un vērtību 
nodošanu no vienas paaudzes 
nākamajai. “Pasaku nams” veido 
pamācošas pasakas un spēles 
bērniem, kā arī audzinošus 
stāstus jebkuram gadījumam. 
“Pasaku nams” strādā ar bērniem 
un vecākiem ar mērķi atrisināt 
problēmas ar disciplīnu un 
veselību, palīdzēt saglabāt 
kontaktu ar tuviniekiem un nodot 
vienas paaudzes vērtības 
nākamajai.  

www.skazki.lv 

BlindArt 

“ BlindArt”  is a social 
enterprise with a goal to bring 
awareness to people with 
special needs, specifically 
blind and visually impaired 

“BlindArt” is sociālais uzņēmums, 
kura mērķis ir sniegt pašapziņu 
cilvēkiem ar īpašām vajadzībām, 
īpaši neredzīgiem un 
vājredzīgiem cilvēkiem. Iesaistot 

www.blindart.lv 

http://www.socialenterprisebsr.net/social-enterprises/blindart/www.blindart.lv


 

 

 

  

people. By engaging them into 
production process, enterprise 
offers a wide range of 
activities, creative workshops, 
exhibitions and original 
products – fairy tale books, 
paintings, porcelain plates, 
interior design elements and 
fashion accessories with 
added value. “BlindArt” aims to 
inspire them to explore their 
talents and create valuable 
artworks.  

tos ražošanas pocesā, 
uzņēmums tirgū piedāvā plašu 
aktivitāšu, radošo darbnīcu, 
izstāžu un oriģinālu produktu 
klāstu – pasaku grāmatas, 
gleznas, porcelāna traukus, 
interjera dizaina elementus un 
modes piederumus ar pievienoto 
vērtību. “BlindArt” tiecas 
iedvesmot neredzīgus un 
vājredzīgus cilvēkus meklēt 
savus talantus un radīt vērtīgus 
mākslas darbus.  



Ireland 

English webpage 

Moyee Coffee 

Moyee Coffee is a social franchise of Moyee Coffee in the Netherlands.  It 
was initially set up by a Dutch social entrepreneur, Guido Van Stavern, 
about 5 years ago (2013).  Guido realised the inequality and problem with 
the coffee industry and particularly how coffee producing countries like 
Ethiopia were not receiving a fair deal. 100 million people rely on coffee for 
a living (coffee farmers and their families) but despite 25 years of fair trade 
and a global boom in coffee 90% of these coffee farmers still live on less 
than €2 a day.   
Guido established Moyee to solve that and built a roastary in Ambsada in 
Ethiopia and started selling the coffee in the Netherlands.  It is a speciality 
coffee company that sources and roasts the beans in Ethiopia thus ensuring 
that more jobs and more money stays within Ethiopia creating a much fairer 
supply chain.  This idea is called FairChain.  The aim is to create a 50/50 
partnership between coffee producing countries and coffee consuming 
countries.   
Moyee Coffee in Ireland was established in September 2016.  They are the 
first partners outside of the Netherlands.   
 

https://moyeecoffee.i
e/ 

 

Community Finance Ireland  

Community Finance Ireland is part of an all island group called Ulster 
Community Investment Trust, that was established in 1995 and operating 
exclusively in Northern Ireland up until 2004 when a subsidiary Ulster 
Community Investment Trust Ireland Ltd, was established to operate in the 
republic. Now the trading name of that UCIT Ireland Ltd is Community 
Finance Ireland.  
CFI is a Charity which provides loans exclusively to other third sector 
organisations such as community groups, charities, sports clubs and social 
enterprises in the Republic of Ireland. Since 2001, it has committed in excess 
of €90 million to over 500 organisations. 
It was established in response to decreasing grant support from government 
and the difficulties experienced by community organisations in accessing 
commercial loan facilities. 
It became accredited as a social lending organisation for the Social Finance 
Foundation which is a wholesale provider of credit to the social lending 
organisations in the Republic.  They are the first ever Irish/UK partners of 
FEBIE, the Federation of Ethical Banks and Alternative Investors in Europe. 
  

https://www.commu
nityfinance.ie/ 

 

Creevy Community Cooperative 

The Creevy and District Community Development Co-operative Society 
developed out of the community coming together to address the needs of the 
area including bringing employment to the area.  It has 60 shareholders.  
Successful projects include the development of the pier, fisheries and a 
coastal walk.  They acquired leases of four derelict homesteads, and rebuilt 
these to let as 4 star Self-Catering Traditional Stone Cottages that are in 
operation from March to October.   
They were recently awarded the role ‘ambassador’ of the Wild Atlantic Way 
promoted by Failte Ireland and Tourism Ireland. 
 

https://www.creevye
xperience.com/ 

 

Matilda’s Blanket 

https://moyeecoffee.ie/
https://moyeecoffee.ie/
https://www.communityfinance.ie/
https://www.communityfinance.ie/
https://www.creevyexperience.com/
https://www.creevyexperience.com/


David Evans MBE began Matilda’s Planet in 2012 following a discussion 
with his young daughter, Matilda, where he promised her to do more to 
save the planet. Matilda’s Planet is a socially responsible business with a 
mission to reduce fuel poverty and keep homes warmer for less throughout 
Ireland and the UK. They manufacture an innovative internal wall system to 
insulate homes. It aims to meet targets in reducing fossil fuel emissions, 
therefore the system can help reduce costs to the home owner of 40-50% in 
heating bills. 
Matilda’s Blanket Ireland is a limited company in Ireland.  In their factory in 
Limerick it works closely with another Social Enterprise, Limerick City Build, 
which works with young people from disadvantaged areas, or coming out of 
prison that need a chance.  They get upskilled through training 
programmes. 

https://www.matilda
splanet.org/ 

 

Seil Bleu 

Seil Bleu deliver exercise programmes for older adults.  The average life 
expectancy in Ireland now stands at 78.1 years of age for men and 81.6 
years of age for women. However living longer does not necessarily 
guarantee living independently and well. Chronic diseases are a major 
cause of death and can relate to physical inactivity.  
Seil Bleu aim to deliver an affordable and accessible exercise programmes 
for Irelands’ older population. Today in Ireland they deliver exercise 
programmes with four and a half thousand people a week in 20 counties in 
the Republic. All their trainers come from a sports science background and 
deliver programmes with people in nursing homes, day care centres, with 
various community groups, men sheds, patients groups including the Irish 
Heart Foundation, COPD Ireland, Arthritis Ireland, Irish Cancer Society, 
Parkinson’s Association, in people’s homes and with intellectual disability 
groups.  

http://www.sielbleu.i
e/ 

 

Shuttle Knit 

Shuttle Knit in Wicklow is a partnership between settled and Traveller 
communities.  It is involved in contemporary knitwear manufacturing.  It is 
funded by the Community Service Programme through Pobal.   
Shuttle Knit is in existence about 20 years.  It started with hand knitting for 
local travelling women by Sr. Catriona in the local convent.  It now includes 
crafting and handweaving.  In 2000 it was moved to CEART on land 
donated by the convent and in 2001 Shuttle Knit Ltd was established.  It 
developed as a Social Enterprise in 2012 with the tagline ‘Knitting 
Communities Together’.  Their products are sold all over Ireland and in 
North America, Scotland and Northern Ireland.  As a not for profit 
organisation, all profits go back to the people and are used for ongoing 
training, upskilling and personal development. 
 

http://shuttleknit.co
m/ 

 

Tipperary Energy Agency 

Tipperary Energy Agency is a non-profit public good company limited by 
guarantee with no share capital. The board is voluntary and is made up of 
public sector employees, specific subject matter experts and local 
development companies.  Their role is to stimulate investment in sustainable 
energy and to lead and support the energy transition in Tipperary and 
beyond.   
TEA identify particular funding programmes and try and encourage people 
with their homes, community groups or businesses to retrofit their buildings,  
thus reducing their energy use, reduce fossil fuel use, increase the amount 
of renewable and sustainable energy and create jobs. 

https://tippenergy.ie/ 

https://www.matildasplanet.org/
https://www.matildasplanet.org/
http://www.sielbleu.ie/
http://www.sielbleu.ie/
http://shuttleknit.com/
http://shuttleknit.com/


 

  

Their social enterprise model enables them to provide cost effective 
professional services at a local and national level 
 

Sliabh Beagh Hotel 

Sliabh Beagh Hotel in Monaghan is Ireland’s only community owned hotel.  
Its aim is to regenerate the local area socially and economically.  It 
originated when the community came together to save the old community 
hall which had fallen into dereliction.  A number of organisations formed 
around the border in Northern Ireland at that time and they came together to 
put a tourism and development plan together.   
The hotel now has a 2nd function room and can cater for weddings of up to 
300 people.  They also offer bar food and live music and are very popular 
for Sunday lunches. 

en-
gb.facebook.com/sli

abhbeaghhotel/ 

Teach na nDaoine  
Teach na nDaoine was established in Monaghan in 2001 and is part of the 
national program of family resource centres.  The company is limited by 
guarantee with charitable status.  It offers a wide range of community 
supports from community education to family support to counselling, a 
psychology clinic, childcare and a wide range of supports to young people 
through various youth projects, youth cafes, youth clubs, afterschool clubs 
and breakfast clubs.  They also operate the Cost Cutter franchise 
community shop as a social enterprise, employing 50% of staff from the 
local area and employ a number of people with intellectual disabilities. 

www.facebook.co
m/MonaghanVolu

nteerCentre 

Truagh Development Association  
Truagh Development Association is a voluntary community organisation.  It 
is a community development company that enhances the economic, social 
and cultural opportunities within the community of Truagh in the north 
Monaghan area.   
They also run a community services programme funded by the Department 
of Rural and Community Development and administered through Pobal. 
This programme supports the community through hot school lunches, meals 
for older people, lifelong learning for adults and social working in a cross-
border community.  It is also a community service programmes. It sources 
funding for various projects. 

http://www.truagh.ie
/ 
 

 

http://www.truagh.ie/
http://www.truagh.ie/


Italy 

English Italian webpage 

Armadilla 

Since its creation in 1984, Armadilla 
has assumed international 
cooperation as its priority purpose. 
Its priority is the defense of the 
economic, social and cultural rights 
of the most vulnerable groups. In 
these last years, Armadilla's main 
commitment has been to guarantee 
humanitarian aid and cooperation to 
the victims of the war in Syria and 
the Syrian refugees in Lebanon, a 
commitment that has seen the 
Armadilla operators strengthen the 
partnership mainly with the 
association Zahret Al-Mada'en 
(ZAM) of Damascus with the support 
of international entities. 
The conflict has caused over 
500,000 deaths and over 12 million 
people have had to leave their 
homes and communities. Armadilla, 
in Syria, is a partner of OCHA, the 
United Nations Coordination Office 
for Humanitarian Affairs and 
UNICEF for Children's Rights. In 
Damascus Armadilla together with 
ZAM runs a social center, which in 
recent months has become a 
fundamental reference point for 
families who find support and 
protection there. In Lebanon 
Armadilla has started a collaboration 
within the United Nations (UNDP) 
project to promote a territorial 
cooperation program with Italian 
entities and local municipalities. In 
this way, cooperation is encouraged 
as an exchange between territories 
and the promotion of continuous 
territorial partnerships. This is a 
renewed way of conceiving 
international solidarity and fair and 
sustainable development between 
communities, cities and regions. 
Armadilla collaborates in Italy with 
schools, universities, cooperatives 
and associations to increase 
awareness of the need to create a 
system to effectively contribute to 

Fin dalla sua nascita, nel 1984, 
Armadilla ha assunto la cooperazione 
internazionale come sua finalità 
prioritaria. La sua priorità è la difesa 
dei diritti economici, sociali e cultuali 
dei gruppi più vulnerabili. In questi 
ultimi anni l’impegno principale di 
Armadilla è stato quello di garantire 
aiuti umanitari e cooperazione alle 
popolazioni vittime della guerra in 
Siria e con i rifugiati siriani in Libano, 
impegno che ha visto gli operatori di 
Armadilla rafforzare il partenariato 
principalmente con l’associazione 
Zahret Al-Mada’en (ZAM) di 
Damasco con il supporto di entità 
internazionali. Il conflitto ha 
provocato oltre 500 mila morti e oltre 
12 milioni di persone hanno dovuto 
abbandonare la propria casa e la 
propria comunità. Armadilla, in Siria, 
è partner di OCHA, l’Ufficio di 
Coordinamento delle Nazioni Unite 
per gli Affari Umanitari e di UNICEF 
per i diritti dei bambini. A Damasco 
Armadilla gestisce insieme a ZAM un 
centro sociale, che in questi ultimi 
mesi è diventato un punto di 
riferimento fondamentale per le 
famiglie che lì trovano sostegno e 
protezione. In Libano Armadilla ha 
avviato una collaborazione 
nell’ambito del progetto delle Nazioni 
Unite (UNDP) per promuovere un 
programma di cooperazione 
territoriale con entità italiane e 
municipalità locali. Si favorisce, in 
questo modo, la cooperazione come 
intercambio tra territori e la 
promozione di partenariati territoriali 
continuativi. È questo un rinnovato 
modo di concepire la solidarietà 
internazionale e lo sviluppo equo e 
sostenibile tra comunità, città e 
regioni. Armadilla collabora in Italia 
con scuole, università, cooperative, 
associazioni per aumentare 
consapevolezza sulla necessità di 
fare sistema per contribuire 

 



achieving the Sustainable 
Development Goals established in 
Agenda 2030, approved by the UN 
General Assembly in September 
2015 . 
 

efficacemente al raggiungimento 
degli Obiettivi di sviluppo sostenibile 
affermati nell’Agenda 2030, 
approvata dall’Assemblea generale 
dell’Onu nel mese di settembre del 
2015. 

Com.e.s. 

Com.e.s. is a cooperative that has, 
as its main activity, the cooperation 
with the small disadvantaged 
producers of the South of the world, 
through the trade in food and 
artisanal products. The Com.e.s., the 
first reality of Fair Trade in Rome, 
today manages a Bottega del 
Mondo, where it mainly sells 
products imported according to the 
criteria of Fair Trade, and a 
warehouse for the supply to groups, 
associations, shops. It also has a 
sector of products of Italian Social 
Cooperatives, in particular organic 
food and a department of bio-vegan 
products. At the same time, it carries 
out an educational activity on the 
topics of North-South exchange, 
globalization, international trade and 
alternatives of solidarity economies, 
critical consumption through 
meetings, in particular by 
collaborating with schools. 

La  Com.e.s.  per un commercio equo 
e solidale è una cooperativa che ha 
come principale attività la 
cooperazione con i piccoli produttori 
svantaggiati del Sud del mondo, 
attraverso lo strumento del 
commercio di prodotti alimentari e 
artigianali. 
La Com.e.s., prima realtà di 
Commercio Equo di Roma, gestisce 
oggi una Bottega del Mondo, dove 
commercializza principalmente 
prodotti importati secondo i criteri del 
Commercio Equo e Solidale, e un 
magazzino per la fornitura a gruppi, 
associazioni, negozi. Ha anche un 
settore di prodotti di Cooperative 
Sociali Italiane, in particolare alimenti 
biologici ed un reparto di prodotti bio-
vegan. 
Contemporaneamente svolge 
un'attività educativa sui temi dello 
scambio Nord-Sud, della 
globalizzazione, del commercio 
internazionale e delle alternative 
delle economie solidali, del consumo 
critico per mezzo di incontri, in 
particolare collaborando con le 
scuole. 
 

 

GVC 

GVC - Group of Volunteering Civil, is 
a secular and independent non-
governmental organization, born in 
Bologna in 1971. It is active in 
international cooperation with 
complex intervention strategies: from 
humanitarian assistance to 
populations affected by conflicts and 
natural disasters to reconstruction, 
from health to food security, from 
rural development to education, from 
the protection of women to 
childhood. In over forty years of 
activity, GVC has operated in all 
parts of the world, creating 
thousands of projects. It also 

GVC - Gruppo di Volontariato Civile, 
è un’organizzazione non governativa 
laica e indipendente, nata a Bologna 
nel 1971. È attiva nella cooperazione 
internazionale con strategie 
complesse d’intervento: 
dall’assistenza umanitaria a 
popolazioni colpite da conflitti e 
catastrofi naturali alla ricostruzione, 
dalla sanità alla sicurezza 
alimentare, dallo sviluppo 
rurale all’educazione, dalla tutela 
delle donne all’infanzia. In oltre 
quarant’anni di attività GVC ha 
operato in ogni parte del mondo 
realizzando migliaia di 

 



collaborates with public bodies, 
cultural associations, cooperatives, 
Italian and European NGOs, 
organizing seminars, conferences, 
exhibitions and festivals, workshops 
in schools and refresher courses for 
teachers. It produces educational 
material for education and conducts 
communication campaigns on 
sensitive topics such as differences, 
human rights, the status of women, 
sustainable trade, biodiversity. We 
desire a better, more equitable and 
supportive world than what we see 
every day. We try to contribute to its 
construction through the respect and 
promotion of the rights of the 
communities with which we work, 
with a view to dignity, exchange and 
reciprocity. We believe in the 
awareness, in the capacity of 
everyone, to look at the world with 
new eyes to learn that respect for 
people and the environment, in a 
strongly linked North and South, is 
basically nothing but self-respect. 
We work with individuals, social 
forces, governments and local 
administrations, so that it is possible 
to take care of the present and the 
future, building a culture of autonomy 
and cooperation that reinforces the 
independence and freedom of 
communities. 

progetti. Collabora inoltre con enti 
pubblici, associazioni culturali, 
cooperative, Ong italiane ed europee 
organizzando seminari, convegni, 
mostre e festival, laboratori nelle 
scuole e corsi di aggiornamento per 
insegnanti. Produce materiale 
didattico per l’educazione e realizza 
campagne di comunicazione su temi 
sensibili quali le differenze, i diritti 
umani, la condizione femminile, il 
commercio sostenibile, la 
biodiversità. Desideriamo un mondo 
migliore, più equo e solidale di quello 
che vediamo ogni giorno. Cerchiamo 
di contribuire alla sua costruzione 
attraverso il rispetto e la promozione 
dei diritti delle comunità con le quali 
lavoriamo, in un’ottica di dignità, 
scambio e reciprocità. Crediamo 
nella presa di coscienza, nella 
capacità di ognuno, di guardare il 
mondo con occhi nuovi per imparare 
che il rispetto delle persone e 
dell’ambiente, in un Nord e Sud 
fortemente legati, in fondo non è altro 
che rispetto di sé. Lavoriamo con gli 
individui, le forze sociali, i governi e le 
amministrazioni locali, affinché sia 
possibile prendersi cura del presente 
e del futuro, costruendo una cultura di 
autonomia e di cooperazione che 
rafforzino l’indipendenza e la libertà 
delle comunità. 
 
 

LARA 

LARA produces and sells table 
grapes of which it offers different 
varieties that differ in color, taste, 
harvesting periods, presence or 
absence of seeds, guaranteeing to 
its customers fresh grapes for 5 
consecutive months. 
Furthermore, our intent is to raise 
awareness, enhance and increase 
the awareness and practice of 
eating organic food, of happy 
decrease, of valorization, promotion 
and safeguard of our territory of life. 
We do not place limits on the 
development of new productions 
and / or projects to continue to 
promote our goals and ideas in the 
production of good and healthy food 

LARA produce e commercializza uva 
da tavola di cui offre diverse varietà 
che si differenziano per colore, gusto, 
periodi di raccolta, presenza o 
assenza di semi, garantendo ai propri 
clienti uva fresca per 5 mesi 
consecutivi.  
Il nostro intento, inoltre, è di 
sensibilizzare, valorizzare ed 
accrescere la coscienza e la pratica 
del consumo di alimenti biologici, 
della decrescita felice, della 
valorizzazione, promozione e 
salvaguardia del nostro territorio di 
vita. Non mettiamo limiti allo sviluppo 
di nuove produzioni e/o progettualità 
per continuare a promuovere i nostri 
obiettivi e idee nella produzione di 

 



and the inclusion of those with fewer 
opportunities.  

cibo buono e sano e nell'inclusione di 
chi ha qualche chance in meno.  
 

Officine Creative Made in Carcere 
The Made in Carcere brand was 
founded in 2007, thanks to Luciana 
Delle Donne, founder of Officina 
Creativa, a non-profit social 
cooperative. We produce "different 
(mind) goods": bags, accessories, 
original and all colored. They are 
"useful and futile" products, 
packaged by women at the margins 
of society: 20 Prisoners, to whom a 
training course is offered, with the 
aim of a definitive reintegration into 
the working and civil society. The 
main purpose of Made in Carcere is 
to spread the philosophy of the 
"Second Chance" for the Detained 
Women and the "Double Life" for the 
fabrics. A message of hope, of 
concreteness and solidarity, but also 
of freedom and respect for the 
environment. 
Irony, simplicity and creativity are the 
characteristics that distinguish Made 
in Carcere products. These are 
products that come from the use of 
materials and fabrics exclusively of 
waste, coming from Italian 
companies that believe in us and are 
particularly sensitive to social and 
environmental issues. Every 
prisoner who works in Made in 
Carcere has a unique story, we want 
to tell you some, so that you know 
what you support with every 
purchase.  

Il marchio Made in Carcere nasce 
nel 2007, grazie a Luciana Delle 
Donne, fondatrice di Officina 
Creativa, una cooperativa sociale 
non a scopo di lucro. Si producono 
manufatti "diversa(mente) utili": 
borse, accessori, originali e tutti 
colorati. Sono prodotti "utili e futili", 
confezionati da donne al margine 
della società: 20 Detenute, alle quali 
viene offerto un percorso formativo, 
con lo scopo di un definitivo 
reinserimento nella società 
lavorativa e civile. Sul nostro sito 
istituzionale, ci sono tutte le 
informazioni sulla storia e i progetti 
di Made in Carcere. Lo scopo 
principale di Made in Carcere è di 
diffondere la filosofia della "Seconda 
Opportunità" per le Donne Detenute 
e della "Doppia vita" per i tessuti. Un 
messaggio di speranza, di 
concretezza e solidarietà, ma anche 
di liberà e rispetto per 
l'ambiente. Ironia, semplicità e 
creatività sono le caratteristiche che 
contraddistinguono i prodotti Made in 
Carcere. Sono manufatti che 
nascono dall'utilizzo di materiali e 
tessuti esclusivamente di scarto, 
provenienti da aziende italiane che 
credono in noi e particolarmente 
sensibili alle tematiche sociali e 
ambientali. Ogni detenuta che lavora 
a Made in Carcere ha una storia 
unica, vogliamo raccontarvene 
qualcuna, perché sappiate cosa 
sostenete con ogni vostro acquisto.  

 

Raiz italiana 

Our goal is to help Italian 
descendants scattered around the 
world to trace their origins, through 
the assistance in organizing the 
travels of the roots, consulting in the 
processing of practices for the 
recognition of Italian citizenship, the 
diffusion of Italian culture, historical-
family research, the reconstruction of 
genealogical trees, the production of 
contents aimed at the knowledge of 

Il nostro obiettivo è quello di aiutare i 
discendenti italiani sparsi per il 
mondo a rintracciare le proprie 
origini, attraverso l’assistenza 
nell’organizzazione dei viaggi delle 
radici, consulenza nel disbrigo di 
pratiche per il riconoscimento della 
cittadinanza italiana, la diffusione 
della cultura italiana, le ricerche 
storico-familiari, la ricostruzione degli 
alberi genealogici, la produzione di 

 



Italian communities abroad on our 
territory and much more. 
 

contenuti finalizzati alla conoscenza 
delle comunità italiane all’estero sul 
nostro territorio e molto altro. 

igotosud.com 

We are an innovative start-up with a 
social vocation: a sustainable, 
responsible and accessible Tour 
Operator. With igotosud.com we 
want to create a showcase for small 
and medium-sized businesses with a 
sustainable and responsible vocation 
in the Apulian territory that have little 
visibility on the foreign market. To 
these structures, which are the mirror 
of the authenticity of the places, we 
will link all the out-door activities, the 
enogastronomy and the local 
productions promoted by the 
associations and cooperatives 
present in the area of reference. A 
network of companies in synergy 
with each other. We will implement 
the communication of the network 
through a magazine on the site and 
social media management. We want 
to create a promotional-marketing 
platform that can sell, in a few clicks, 
tourism packages with high added 
value in Puglia and in the Southern 
inter-regional inter-regional system. 
We want to make our service offer 
accessible to the deaf community 
and become a point of reference for 
tourism organization and advice. We 
will create a service of advice and 
assistance to the trip in Sign 
Language, usable in video call and 
free to the final user. 

Siamo una start up innovativa a 
vocazione sociale: un Tour Operator 
sostenibile, responsabile e 
accessibile. Con igotosud.com 
vogliamo creare una vetrina di 
promozione per le piccole medie 
imprese a vocazione sostenibile e 
responsabile sul territorio pugliese 
che hanno poca visibilità sul mercato 
estero. 
A queste strutture, che sono specchio 
dell’autenticità dei luoghi, 
collegheremo tutte le attività out-
door, dell’enogastronomia e delle 
produzioni locali promosse dalle 
associazioni e cooperative presenti 
nell’area di riferimento. Un network di 
imprese in sinergia tra loro. 
Implementeremo la comunicazione 
della rete attraverso un magazine sul 
sito e social media management. 
Vogliamo realizzare una piattaforma 
di promo-commercializzazione che 
riesca a vendere in pochi click 
pacchetti turistici ad alto valore 
aggiunto in Puglia e nel sistema 
interregionale collegato del Sud Italia. 
Vogliamo rendere accessibile la 
nostra offerta di servizi alla comunità 
sorda e diventarne punto di 
riferimento per l’organizzazione e la 
consulenza in materia turistica. 
Creeremo un servizio di consulenza e 
assistenza al viaggio in Lingua dei 
Segni fruibile in videochiamata e 
gratuito all’utente finale. 

 

Karadrà 

The experience of Karadrà stems 
from tenacity and obstinacy, 
combined with ability, competence 
and study, which a large group of 
girls and boys has been carrying on 
for years. A mix that is difficult to 
achieve in a society accustomed to 
"throwaway" to "everything and 
immediately", but explosive when 
you can put it into practice. Karadrà 
means "flowing water and that is 
swallowed", referring to the karst 
phenomena of the place where a 

L’esperienza di Karadrà nasce dalla 
tenacia e dall’ostinazione, unite a 
capacità, competenza e studio, che 
un nutrito gruppo di ragazze e 
ragazzi porta avanti oramai da anni. 
Un mix difficile da realizzare in una 
società abituata all’ “usa e getta” al 
“tutto e subito”, ma esplosivo quando 
si riesce a metterlo in pratica. 
Karadrà vuol dire “acqua che scorre 
e che viene inghiottita”, in riferimento 
ai fenomeni carsici del luogo in cui 
un nutrito gruppo di giovani salentini, 

 



 

  

large group of young people from 
Salento, with different formations and 
experiences, is carrying out an 
ambitious and rich project. Karadrà 
means "flowing water and that is 
swallowed", referring to the karst 
phenomena of the place where a 
large group of young people from 
Salento, with different formations and 
experiences, is carrying out an 
ambitious and rich project. This is 
how, first, the Karadrà boys started 
studies and market research on what 
and how to produce, in order to give 
the greatest possible value to their 
work and to the effort in the fields. 

con formazioni ed esperienze 
disparate, sta realizzando un 
ambizioso e ricco progetto. Il sogno 
di realizzare una cooperativa 
sociale, in grado di unire la 
possibilità di lavorare alla crescita 
collettiva e personale, lo hanno 
costruito pezzo per pezzo, senza 
fretta, cercando di mantenere 
sempre alti standard qualitativi. È 
così che, per prima cosa, i ragazzi di 
Karadrà hanno avviato studi e 
ricerche di mercato su cosa e come 
produrre, in modo da dare il maggior 
valore possibile al proprio lavoro e 
alla fatica nei campi. 



Germany 

ENG German webpage 

Campus Business Box 
The Campus Business Box is a non-
profit association initiated by 
students, entrepreneurs and 
university professors.  The basic idea 
of the box is based on combining 
practical experience with the 
academic university environment, 
supporting interdisciplinary 
teamwork, strengthening social 
responsibility and consolidating a 
culture of innovation. 
It transfers the theoretical contents of 
studies into practice, creates 
contacts with companies and 
supports the interdisciplinary 
exchange with students from other 
faculties/disciplines. It includes 
numerous advanced training 
measures in order to promote the 
qualifications/skills for a demanding 
and responsible job and for later 
professional life. 
The Campus Business Box supports 
students in discovering and further 
developing their abilities and skills. It 
enables participants to realise their 
own projects and ideas. In 
cooperation with universities and 
regional players from business and 
society, they become learners who 
explore their environment, make 
contacts, try themselves out, 
discover job prospects and gain 
practical experience. 
Campus business Box e.V. basically 
supports start-ups and service 
learning, networking with non-profit 
organisations, projects for non-profit 
organisations. 

Die Campus Business Box ist ein von 
Studierenden, Unternehmern und 
Hochschulprofessoren initiierter 
gemeinnütziger Verein.  Die 
Grundidee der Box basiert darauf 
praktische Erfahrung mit dem 
akademischen Hochschulumfeld zu 
vereinen, interdisziplinäre 
Teamarbeit zu unterstützen, soziale 
Verantwortung zu stärken und eine 
Innovationskultur zu festigen. 
Sie transferiert die theoretischen 
Inhalte des Studiums in die Praxis, 
gestaltet Kontakte mit Unternehmen 
und unterstützt den interdisziplinären 
Austausch mit Studierenden aus 
anderen Fachbereichen.  
Mit zahlreichen 
Fortbildungsmaßnahmen fördert die 
Campus Business Box die 
Qualifikationen der Studierenden für 
anspruchs- und verantwortungsvolle 
Jobs, um eine gute Basis für das 
spätere Berufsleben zu schaffen. 
Studieren bedeutet mehr als reine 
Wissensaufnahme. Die Campus 
Business Box ermöglicht den 
Teilnehmenden, ihre eigenen 
Projekte und Ideen zu realisieren. In 
Zusammenarbeit mit Universitäten 
und regionalen Akteuren aus 
Wirtschaft und Verwaltung werden 
sie zu Lernenden, die ihr Umfeld 
erkunden, Kontakte knüpfen, sich 
selbst erproben, berufliche 
Perspektiven entdecken und 
praktische Erfahrungen sammeln. 
Der Campus business Box e.V. 
unterstützt grundsätzlich Start-ups 
und Servicelernen, die Vernetzung 
mit gemeinnützigen Organisationen 
und Projekte für gemeinnützige 
Organisationen. 

 

Dialogue Social Enterprise 

Raising awareness about the 
contribution to society of 
marginalized people, leading to an 
inclusive behaviour.  

Unsere Mission ist es, die soziale 
Integration von Menschen mit 
Behinderungen, Benachteiligten und 
älteren Menschen auf globaler Ebene 

 



Improving social economic condition 
of marginalized people, especially 
blind, visually and hearing impaired 
people. 
They are supporting organizations 
worldwide with the implementation of 
Dialogue exhibitions and workshops 
through our social franchising 
system. They are creating jobs for 
the blind, deaf, disabled and 
disadvantaged worldwide. 
“Our mission is to facilitate social 
inclusion of people with disability, 
disadvantaged and elderly on a 
global basis through exhibitions and 
workshops. 
Our goal is two-fold: 
To raise awareness about people 
with disability, disadvantaged and 
elderly people, their needs, their 
potential and their contributions to 
the society in order to foster empathy 
and respect that lead to an inclusive 
behaviour. 
To improve the social economic 
condition of people with disability, 
disadvantaged and elderly people. 
Furthermore, in the name of 
changing present-day prejudice and 
eradicating stigma related to other 
populations, we are working on 
delivering wide-array of additional, 
carefully crafted programs”. 

durch Veranstaltungen und 
Workshops zu fördern. 
Unser Ziel ist ein Zweifaches:  
 Sensibilisierung für Menschen mit 
Behinderungen, Benachteiligte und 
ältere Menschen, ihre Bedürfnisse, 
ihr Potenzial und ihre Beiträge zur 
Gesellschaft, um Empathie und 
Respekt zu fördern, die zu einem 
integrativen Verhalten führen. 
 Verbesserung der 
sozialwirtschaftlichen Situation der 
Menschen mit Behinderungen, 
Benachteiligten und älteren 
Menschen. 
Darüber hinaus arbeiten wir im 
Namen der Veränderung der 
heutigen Vorentscheidung und der 
Beseitigung von Stigmata im 
Zusammenhang mit anderen 
Bevölkerungsgruppen daran, ein 
breites Spektrum an zusätzlichen, 
sorgfältig ausgearbeiteten 
Programmen anzubieten.  
 

Cultural Games 

Cultural Games is a German 
independent game studio. Cultural 
Games aims to bridge gaming and 
culture with persuasive games. Real 
world challenges are integrated into 
the gameplay. The Challenges can 
be solved in the virtual world. The 
gamer may take ideas and 
background information back into the 
real world – taking on the real 
challenges as part of a bigger 
culturability sensitive community. 

Cultural Games ist ein deutsches 
unabhängiges Game-Studio. Cultural 
Games zielt darauf ab, Gaming und 
Kultur mit überzeugenden Spielen zu 
verbinden. Herausforderungen aus 
der realen Welt werden in das 
Gameplay integriert. Die 
Herausforderungen können in der 
virtuellen Welt gelöst werden. Der 
Spieler kann Ideen und Hintergrund-
Informationen zurück in die reale 
Welt bringen - und sich den realen 
Herausforderungen als Teil einer 
größeren 
kulturfähigkeitsempfindlichen 
Gemeinschaft stellen 

 

Gemeinwohlökonomie 

Companies as well as municipalities 
and educational institutions can 
prepare balance sheets. They are all 

"Gemeinwohl-Ökonomie" bezeichnet 
ein Wirtschaftssystem, das auf 
gemeinwohl-fördernden Werten 

 



pioneers of a sustainable world. The 
European Economic and Social 
Committee (EESC) has also 
recommended the model of the 
common-good economy 
(Gemeinwohlökonomie) for the 
widespread establishment of an 
ethical economic system in Europe. 
It is a Sustainable Economic Model 
for Social Cohesion. 
The Common Good Economy 
(GWÖ) is based on a holistic 
approach whose concepts are close 
to the basic values of the social 
economy, circular economy, share 
economy, functional economy, 
resource-based economy and blue 
economy. 
In accordance with Article 3(1), (2) 
and (3) of the EU Treaty, the GWÖ 
follows the guiding principle that the 
economy must serve the people, in 
other words, the common good. In 
addition it must be assumed from the 
beginning that money and capital for 
stock exchange trade and 
investments are means to the 
purpose, never however the 
purpose. 
The economic model is based on 
universally recognised values: 
human dignity, solidarity, 
environmental sustainability, social 
justice, transparency and democratic 
participation. 
The common good as the central 
objective of economic action requires 
a special methodology for measuring 
economic success not only in terms 
of resources but also in terms of 
purpose, such as the common good 
product, the common good balance 
sheet and the common good credit 
assessment, which complement 
GDP or the financial balance sheet or 
the financial credit assessment. 
The GWÖ is a holistic model that 
aims to integrate the economy into 
the social, cultural and ecological 
context of European society.   
The GWÖ model can successfully 
contribute to the implementation of 
the Europe 2020 Strategy by 
increasing the employment rate and 
improving the quality of existing jobs 

aufgebaut ist. 
Sie ist ein Veränderungshebel auf 
wirtschaftlicher, politischer und 
gesellschaftlicher Ebene. 
Die Gemeinwohl-Ökonomie ist 
... auf wirtschaftlicher Ebene eine 
lebbare, konkret umsetzbare 
Alternative für Unternehmen 
verschiedener Größen und 
Rechtsformen. 
Der Zweck des Wirtschaftens und die 
Bewertung von Unternehmenserfolg 
werden anhand gemeinwohl-
orientierter Werte definiert. 
... auf politischer Ebene ein Motor für 
rechtliche Veränderung. Ziel des 
Engagements ist ein gutes Leben für 
alle Lebewesen und den Planeten, 
unterstützt durch ein gemeinwohl-
orientiertes Wirtschaftssystem. 
Menschenwürde, Solidarität, 
ökologische Nachhaltigkeit, soziale 
Gerechtigkeit und demokratische 
Mitbestimmung sind dabei die 
zentralen Werte. 
... auf gesellschaftlicher Ebene eine 
Initiative der Bewusstseinsbildung für 
Systemwandel, die auf dem 
gemeinsamen, wertschätzenden Tun 
möglichst vieler Menschen beruht. 
Sie versteht sich als ergebnisoffener, 
partizipativer, lokal wachsender 
Prozess mit globaler Ausstrahlung - 
symbolisch dargestellt durch die 
Löwenzahn-Sämchen im Logo. 
Unternehmen sowie Kommunen und 
Bildungseinrichtungen können 
Gemeinwohl-Bilanzen erstellen. Sie 
alle sind Pioniere einer nachhaltigen 
Welt. Der Europäische Wirtschafts- 
und Sozialausschuss (EWSA) hat 
auch das Modell der 
Gemeinwohlökonomie für die breite 
Etablierung eines ethischen 
Wirtschaftssystems in Europa 
empfohlen. 
Es ist ein nachhaltiges 
Wirtschaftsmodell für den sozialen 
Zusammenhalt. 
Die GWÖ basiert auf einem 
holistischen Ansatz, dessen 
Konzepte den Grundwerten der 
Sozialwirtschaft, Zirkularwirtschaft, 
Aktienwirtschaft, 
Funktionalwirtschaft, 



 

  

(the values "human dignity" and 
"social justice"); promoting social 
innovation in civil society, economy 
and politics (the values "participation 
and democracy"); supporting the 
reduction of CO2 emissions, the 
promotion of renewable energies, the 
improvement of energy efficiency 
and the reduction of energy 
consumption (the value 
"environmental sustainability"); 
reducing the number of people at risk 
of poverty or social exclusion (the 
values "solidarity" and "social 
justice"). 

Ressourcenwirtschaft und Blue 
Economy nahekommen. 
Gemäß Artikel 3 Absätze 1, 2 und 3 
des EU-Vertrags folgt die GWÖ dem 
Leitsatz, dass die Wirtschaft den 
Menschen, also dem Gemeinwohl, 
dienen muss. Dazu ist von Anfang an 
davon auszugehen, dass Geld und 
Kapital für Börsenhandel und 
Investitionen Mittel zum Zweck sind, 
nie aber der Zweck. 
GWÖ-Unternehmen sind 
PionierInnen des gesellschaftlichen 
Wandels und setzen sich aktiv für 
ethisches Wirtschaften ein. So 
entsteht ein Netzwerk von 
gleichgesinnten Unternehmen, die 
gemeinsam an einem Strang ziehen 
und ein deutliches Signal setzen: 
Eine ethische gemeinwohl-orientierte 
Marktwirtschaft ist möglich! 
Das GWÖ-Modell kann erfolgreich 
zur Umsetzung der Europa 2020 
Strategie beitragen, indem es die 
Beschäftigungsquote erhöht und die 
Qualität der bestehenden 
Arbeitsplätze verbessert (die Werte 
"Menschenwürde" und "soziale 
Gerechtigkeit"); soziale Innovation in 
Zivilgesellschaft, Wirtschaft und 
Politik fördert (die Werte 
"Partizipation und Demokratie"); die 
Reduzierung von CO2-Emissionen, 
die Förderung erneuerbarer 
Energien, die Verbesserung der 
Energieeffizienz und die 
Reduzierung des Energieverbrauchs 
(der Wert "ökologische 
Nachhaltigkeit") unterstützt; die Zahl 
der von Armut oder sozialer 
Ausgrenzung bedrohten Menschen 
reduziert (die Werte "Solidarität" und 
"soziale Gerechtigkeit"). 



Greece 

English Greek webpage 

Intermediakt 

InterMediaKT (Interactive Media 
Knowledge Transfer) is a NGO 
based in Patras, Greece, working 
since 2012 as a broker for 
vocational education, training and 
innovation at the European level. 
Through technology tools, 
collaborations and exchange of 
good practices, we try to achieve 
our main aim of Knowledge 
Transfer. 
Our organization consists of a team 
of experts with diverse backgrounds, 
all experienced and capable to 
implement projects within the 
framework of the European and 
International programmes in the 
fields of Education, Training & 
Youth, Rights & Equality, Culture, 
Entrepreneurship and Innovation. 
Our Objectives 

 supporting youth 
entrepreneurship & youth 
workers, 

 effective promotion of 
knowledge, vocational and 
adult education through e-
learning activities, 

 promoting science and 
advanced technologies as a 
tool for becoming better 
citizens and more 
competitive professionals, 

 support of local development 
through releasing the 
potential of alternative 
tourism and economic 
growth, 

 strengthening social 
cohesion by promoting 
equality of genres, 
nationalities and groups, 

 encourage professional 
participation whilst offering 
employment training 
programs for vulnerable 
groups. 

Η InterMediaKT (Κόμβος 
Διαδραστικής Μεταφοράς Γνώσης) 
είναι ένας Μη Κερδοσκοπικός 
Οργανισμός που εδρεύει στην 
Πάτρα και λειτουργεί από το 2012, 
ως μεσάζων για την εκπαίδευση, την 
κατάρτιση και την καινοτομία. Μέσω 
τεχνολογικών εργαλείων, 
συνεργασιών και μεταφοράς ορθών 
πρακτικών προσπαθούμε να 
επιτύχουμε τον κύριο στόχο μας που 
είναι η μεταφορά γνώσης. 
Ο οργανισμός μας αποτελείται από 
ομάδες ειδικών με διαφορετικό 
υπόβαθρο, όλοι έμπειροι και ικανοί 
για την υλοποίηση έργων στο 
πλαίσιο των Ευρωπαϊκών και 
Διεθνών προγραμμάτων στους 
τομείς της εκπαίδευσης, της 
κατάρτισης και της νεολαίας, των 
δικαιωμάτων και της ισότητας, του 
πολιτισμού, της επιχειρηματικότητας 
και την καινοτομίας. 
Οι Στόχοι μας 
• στήριξη της επιχειρηματικότητας, 

των νέων και των απασχολούμενων 
στον τομέα νεολαίας, 

• αποτελεσματική προαγωγή της 
γνώσης, της επαγγελματικής 
εκπαίδευσης και της εκπαίδευσης 
ενηλίκων μέσω δραστηριοτήτων 
ηλεκτρονικής μάθησης 
δραστηριοτήτων, 

• προώθηση της επιστήμης και των 
προηγμένων τεχνολογιών ως 
εργαλείο για να γίνουν καλύτεροι 
πολίτες και πιο ανταγωνιστικοί 
επαγγελματίες, 

• στήριξη της τοπικής ανάπτυξης 
μέσω της απελευθέρωσης του 
δυναμικού του εναλλακτικού 
τουρισμού και της οικονομικής 
ανάπτυξης, 

• την ενίσχυση της κοινωνικής 
συνοχής προωθώντας την ισότητα 
των εθνικοτήτων, φύλων και 
ομάδων, 

• ενθάρρυνση της 
επαγγελματικής συμμετοχής, 

https://intermediakt.
org/home-gr/  
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προσφέροντας ταυτόχρονα 
προγράμματα κατάρτισης για τις 
ευάλωτες ομάδες. 

Palmi  

PALMI for the promotion of typical 
agricultural products of Messinia 
(figs, oil, olives etc). Respecting the 
tradition and processing of Messinian 
agricultural products, they create 
innovations in the ways of 
production. Always respecting the 
environment and the ecosystem of 
Messinian land, they show our region 
through wine tasting tours.  
We noticed that the extensive crisis 
led to high unemployment and 
poverty for a number of people, and 
at the same time many actions and 
initiatives had emerged to tackle 
unemployment contributing on a 
better society. This had a 
considerable effect on us enforcing 
us to provide an intense social offer, 
rather than a volunteer action.  
PALMI is a social entrepreneurship 
company that seeks to give a direct 
solution to unemployment and 
poverty. All members of the company 
are working closely to the products of 
the land and the region. In addition, 
PALMI's goal is to work as a team to 
serve its mission and to offer a 
creative work with a social impact. 
Currently our commercial activity is 
moving to Greece, Italy, Germany 
and France where there are 
consumer networks (people who buy 
with particular interest). There is a 
social solidarity network in Italy, 
which has helped us to create 
synergies and strong relationships 
with many local producers and 
customers. 

Πέντε μικροκαλλιεργητές 
δημιούργησαν την Κοιν.Σ.Επ ΠΑΛΜΙ 
για την προώθηση των τυπικών 
γεωργικών προϊόντων της 
Μεσσηνίας (Σύκα, Λάδι, Ελιές κτλ). 
Με σεβασμό στην παράδοση και 
επεξεργασία των Μεσσηνιακών 
αγροτικών προϊόντων δημιουργούν 
καινοτομίες στους τρόπους 
παραγωγής. Με σεβασμό πάντα 
στον περιβάλλον και οικοσύστημα 
της Μεσσηνιακής γης προβάλλουν 
την περιοχή μας μέσα από 
διαδρομές γευσιγνωσίας.  
Παρατηρήσαμε ότι η εκτεταμένη 
κρίση οδήγησε σε υψηλή ανεργία και 
φτώχεια για πολλούς ανθρώπους και 
παράλληλα, δημιουργήθηκαν πολλές 
δράσεις και πρωτοβουλίες για την 
αντιμετώπιση της ανεργίας που θα 
συνεισφέρει σε μια καλύτερη 
κοινωνία. Αυτό μας επηρέασε 
σημαντικά και μας οδήγησε στο να 
προσφέρουμε ένα σημαντικό 
κοινωνικό αντίκτυπο και όχι μια 
εθελοντική δράση. 
Η PALMI είναι μια εταιρεία 
κοινωνικής επιχειρηματικότητας που 
επιδιώκει να δώσει άμεση λύση στην 
ανεργία και τη φτώχεια. Όλα τα μέλη 
της εταιρείας εργάζονται στα 
προϊόντα της χώρας και της 
περιοχής. Επιπλέον, στόχος της 
PALMI είναι το να εργάζεται ομαδικά 
προκειμένου να υπηρετεί την 
αποστολής της και να προσφέρει 
δημιουργικό έργο με κοινωνικό 
αντίκτυπο. Αυτή τη στιγμή, η 
εμπορική μας δραστηριότητα κινείται 
στην Ελλάδα, την Ιταλία, τη Γερμανία 
και τη Γαλλία όπου υπάρχουν δίκτυα 
καταναλωτών (άτομα που 
αγοράζουν με ιδιαίτερο ενδιαφέρον). 
Υπάρχει ένα δίκτυο κοινωνικής 
αλληλεγγύης στην Ιταλία, το οποίο 
μας βοήθησε να δημιουργήσουμε 
συνέργειες και ισχυρές σχέσεις με 
πολλούς τοπικούς παραγωγούς και 
πελάτες. 

https://www.facebook.com/%C

E%A0%CE%91%CE%9B%CE

%9C%CE%99-

%CE%9A%CE%BF%CE%B9%

CE%BD%CE%A3%CE%95%C

F%80-PALMI-Social-

Cooperative-Enterprises-

1762076590733590/  

Patraiki 1918  
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The Agricultural Cooperative named 
“OIL AND WINE PRODUCTIONS 
AGRICULTURAL COOPERATIVE 
OF PATRAS” that has the distinctive 
title “PATRAIKI 1918” came from the 
conversion of private law 
organization under the name “Union 
of Agricultural Cooperatives of 
Patras”, in Patras, which had 
occurred by the merge 26 first 
instance agricultural cooperatives 
members, by creating a new 
agricultural cooperative. Using 
grapes of the best varieties of the 
region as raw material, Patraiki 
Wines produces a wide range of high 
quality products, such as dry, semi-
dry, sweet, medium-sweet, white, 
rose and red wines in all kinds of 
combinations. Besides, the company 
produces the internationally known 
dessert wines, Muscat of Patras and 
Mavrodaphne of Patras, which 
satisfy even the most demanding 
wine-lovers.   
The modern technological 
equipment, the specialized staff and 
the long wine-making tradition have 
led Patraiki to win significant awards 
in national and international contests.  
Applying the safety and health 
requirements of the European and 
Greek legislation, the requirements 
of the Good Manufacture Practice 
and those of the cooperative clients 
as well as the suggestions of the 
state audit institutions, Patraiki is 
nowadays considered one of the 
most remarkable and reliable wine 
manufacturer units in Greece. 
The 90% of our production relates to 
wine and grapes. In addition to the 
products, a significant part of our 
activity also includes services such 
as coordinating and organizing the 
necessary material for producers' 
subsidies. 
Our most important products are 
Rhoditis white wine and 
Mavrodaphne which is a PDO 
product. 

Ο Αγροτικός Συνεταιρισμός με την 
επωνυμία«ΕΛΑΙΟΚΟΜΙΚΟΣ – 
ΑΜΠΕΛΟΥΡΓΙΚΟΣ ΑΓΡΟΤΙΚΟΣ   
ΣΥΝΕΤΑΙΡΙΣΜΟΣ   ΠΑΤΡΩΝ»    που 
έχει τον διακριτικό τίτλο: «ΠΑΤΡΑΪΚΗ 
1918», προήλθε από την μετατροπή 
του Ν.Π.Ι.Δ. με την επωνυμία 
«Ένωση Αγροτικών Συνεταιρισμών 
Πατρών», με έδρα την Πάτρα, η 
οποία συνετελέσθη δια της 
συγχωνεύσεως 26 πρωτοβαθμίων 
αγροτικών συνεταιρισμών μελών της, 
με σύσταση νέου αγροτικού 
συνεταιρισμού, σε εφαρμογή του 
άρθρου 19 του ν.4015/2011, του 
άρθρου 21 του ν. 2810/2000 , του κ.ν 
2190/1920 και του αναπτυξιακού 
νόμου 1297/1972 .στον οποίο 
παραπέμπει η τελευταία 
παράγραφος 13 του άρθρου 21 του ν. 
2810/2000.σε συνδυασμό με την 
παρ. 10 του άρθρου 19 του ν 
4015/2011. αναλογικώς 
εφαρμοζόμενων. 
Με πρώτη ύλη σταφύλια από τις 
καλύτερες ποικιλίες της περιοχής, η 
Πατραϊκή Οινοποιία παράγει μια 
μεγάλη γκάμα προϊόντων υψηλής 
ποιότητας, όπως οίνους ξηρoύς, 
ημίξηρους, γλυκούς, ημίγλυκους, 
λευκούς, ροζέ και ερυθρούς σε όλους 
τους συνδυασμούς. Παράγει 
επιπλέον τους διεθνώς γνωστούς 
επιδόρπιους οίνους, Μοσχάτο 
Πατρών και Μαυροδάφνη Πατρών, 
που ικανοποιούν ακόμα και τους πιο 
απαιτητικούς λάτρεις του κρασιού. 
Με το σύγχρονο εξοπλισμό της, το 
εξειδικευμένο προσωπικό και 
γνώμονα τη μακρόχρονη 
οινοποιητική της παράδοση, η 
“Πατραϊκή 1918″ έχει αποσπάσει 
σημαντικές διακρίσεις σε εγχώριους 
και διεθνείς διαγωνισμούς. 
Εφαρμόζοντας τις απαιτήσεις 
ασφάλειας και υγιεινής της 
Ευρωπαϊκής και Ελληνικής 
Νομοθεσίας, της Ορθής 
Βιομηχανικής Πρακτικής (Good 
Manufacture Practice), των 
συνεργαζόμενων πελατών και τις 
προτάσεις των κρατικών ελεγκτικών 
οργάνων, η Πατραϊκή συγκαταλέγεται 
σήμερα στις πλέον αξιόλογες και 

https://patraikiwines.
gr/cms/?page_id=2  
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αξιόπιστες οινοποιητικές μονάδες της 
Ελλάδας. 
Το 90% της παραγωγής αφορά τον 
οίνο και τα σταφύλια. Εκτός από τα 
προϊόντα, σημαντικό μέρος της 
δραστηριότητάς μας περιλαμβάνει 
επίσης υπηρεσίες όπως το 
συντονισμό και την οργάνωση του 
απαραίτητου υλικού για τις 
επιδοτήσεις των παραγωγών. 

SciCo 

SciCo is a Non-Profit Organisation 
whose aim is to communicate 
scientific issues to the public in an 
innovative and entertaining way. 
SciCo was founded in 2008 and it 
consists of scientists, academics, 
educators, artists and people with 
an interest in everyday science. 
SciCo operates as a social 
enterprise with a mission is to: 
• Promote the correct 
popularization and communication 
of science 
• Strengthen the picture of the 
researcher /scientist in society 
• Create the interest of young 
for science 
• Inform the public on 
questions that concern their 
everyday routine and are related to 
scientific actions and discoveries 
 

Ο Μη Κερδοσκοπικός Οργανισμός 
«SciCo» (από το Science 
Communication) έχει στόχο την 
επικοινωνία επιστημονικών θεμάτων 
στο ευρύ κοινό μέσω καινοτόμων, 
διαδραστικών και ψυχαγωγικών 
μεθόδων. Η SciCo ιδρύθηκε  2008 και 
στελεχώνεται από επιστήμονες, 
ακαδημαϊκούς, εκπαιδευτικούς, 
καλλιτέχνες και ανθρώπους που 
ενδιαφέρονται για την επιστήμη πίσω 
από την καθημερινότητά μας. Η 
SciCo λειτουργεί ως κοινωνική 
επιχείρηση με στόχο: 

 Να προωθήσει τη σωστή 
επικοινωνία και μετάδοση της 
επιστήμης 

 Να ενισχύσει την εικόνα του 
ερευνητή/επιστήμονα στην 
κοινωνία 

 Να προκαλέσει το ενδιαφέρον 
των νέων για την επιστήμη και 
τις σχετικές ειδικότητες 

 Να ευαισθητοποιήσει το κοινό 
για ζητήματα που αφορούν 
την καθημερινότητα και 
σχετίζονται με επιστημονικές 
δράσεις και ανακαλύψεις 

 

https://scico.gr/en/  

Women Associations 

"WOMENASSOCIATIONS" aims to 
promote the products of women's 
cooperatives through new channels 
of sale (e.g. e-commerce, wholesale 
channels outside the headquarters 
of cooperatives, etc.). It is an activity 
that seeks to promote gastronomic 
Greek culture not only in the Greek 
market but also in international 
markets. Primitively is the passion 
and effort of women who produce 
traditional products. The main aim is 
to transmit the Greek eating habits 

Η Ελλάδα αποτέλεσε σταυροδρόμι 
πολιτισμών και γεύσεων και ίσως και 
τη κοιτίδα της μεσογειακής 
διατροφής. Έχοντας πυξίδα αυτό μια 
ομάδα πέντε ατόμων πλήρως 
καταρτισμένων προχώρησαν στη 
δημιουργία της Κοινωνικής 
Συνεταιριστικής Επιχείρησης με την 
επωνυμία «Γυναικών Συνεργασία» 
και το δ.τ. 
«WOMENASSOCIATIONS 
ΚΟΙΝ.Σ.ΕΠ.». Η εταιρεία είναι 
κοινωνικού χαρακτήρα και γι’ αυτό το 

https://www.women
associations.com/  
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and to keep the recipes of these 
women unchanged over time. 
Through the 
"WOMENASSOCIATIONS", the 
consumer is able to start his journey 
into a world of unique tastes and 
gastronomic experiences offered by 
traditional local products 
Until today, 
“WOMENASSOCIATIONS” 
collaborates with 10 women's 
agricultural cooperatives to distribute 
products in various regions, such as 
Athens, Crete, Korinthos, etc. On 
this direction a group of five fully 
qualified people proceeded to the 
creation of the Social Cooperative 
Society under the name "Women's 
Cooperation". The company is trying 
hard to serve its mission and for this 
purpose offers 1% of the annual 
turnover of the cooperating parts. 
The organization's immediate plans 
are to create new jobs as well as a 
physical store where the products of 
the co-operatives will be presented 
and distributed. The women's 
cooperatives are from all over 
Greece, in the age group of 30-65, 
housewives and peasants. Women 
cooperatives are housewives and 
peasants, who through their 
employment produce and promote a 
culture of history while creating 
opportunities for their own personal 
development. This is one of the main 
motivations of the 
"WOMENASSOCIATIONS". 
Our priority is initially to produce and 
then to enjoy the social impact. 
"WOMENASSOCIATIONS" aims to 
collaborate with as many as possible 
women's cooperatives, in particular 
by choosing a set of reliable and 
distinct local products. 
Finally, an important incentive is to 
strengthen the community of 
women's cooperatives by ensuring 
their professional and personal 
satisfaction by providing additional 
income and optimism for their 
valuable work. 

σκοπό θα προσφέρει το 1% του 
ετήσιου τζίρου της στους 
συνεργαζόμενους συνεταιρισμούς. Η 
εταιρεία στοχεύει στην προώθηση 
των προϊόντων των γυναικείων 
συνεταιρισμών μέσω νέων καναλιών 
πώλησης (π.χ. ηλεκτρονικό εμπόριο, 
χονδρικά κανάλια εκτός έδρας 
συνεταιρισμών κλπ.). Πρόκειται για 
μια δραστηριότητα που επιδιώκει να 
αναδείξει τη γαστρονομική ελληνική 
κουλτούρα όχι μόνο στην ελληνική 
αγορά αλλά και στις διεθνείς αγορές. 
Απαρχή αποτελεί το μεράκι και ο 
κόπος των γυναικών που παράγουν  
παραδοσιακά προϊόντα. Κύρια 
βλέψη είναι να μεταλαμπαδευτούν  
οι ελληνικές διατροφικές συνήθειες 
και να διατηρηθούν αναλλοίωτες στο 
χρόνο οι συνταγές αυτών  των 
γυναικών. Μέσω του 
Womenassociations ο καταναλωτής 
θα είναι σε θέση να ξεκινήσει το 
ταξίδι του σε ένα κόσμο μοναδικών 
γεύσεων και γαστρονομικών 
εμπειριών, που προσφέρουν τα 
αγνά τοπικά  προϊόντα. 
Μέχρι σήμερα, η εταιρεία 
συνεργάζεται με 10 αγροτικούς 
συνεταιρισμούς γυναικών για τη 
διανομή προϊόντων σε διάφορες 
περιοχές όπως η Αθήνα, η Κρήτη, η 
Κόρινθος κλπ. Η εταιρεία προσπαθεί 
σκληρά να εξυπηρετήσει την 
αποστολή της και για το σκοπό αυτό 
προσφέρει το 1% του ετήσιου 
κύκλου εργασιών των 
συνεργαζόμενων μερών. 
Τα άμεσα σχέδια της εταιρείας είναι 
να δημιουργηθούν νέες θέσεις 
εργασίας καθώς και ένα φυσικό 
κατάστημα όπου θα παρουσιάζονται 
και θα διανέμονται τα προϊόντα των 
συνεταιρισμών. Οι γυναικείοι 
συνεταιρισμοί προέρχονται από όλη 
την Ελλάδα, βρίσκονται στην 
ηλικιακή ομάδα των 30-65 ετών και 
είναι νοικοκυρές και αγρότισσες. Οι 
γυναικείοι συνεταιρισμοί 
αποτελούνται από νοικοκυρές και 
αγρότισσες, οι οποίες μέσω της 
απασχόλησής τους παράγουν και 
προωθούν μια κουλτούρα της 
ιστορίας δημιουργώντας παράλληλα 
ευκαιρίες για την προσωπική τους 



 

 

 

  

ανάπτυξη. Αυτό είναι και ένα από τα 
κυριότερα κίνητρα τη εταιρείας 
"WOMENASSOCIATIONS". 
Προτεραιότητα μας είναι αρχικά να 
παράγουμε και στη συνέχεια να 
απολαμβάνουμε τον κοινωνικό 
αντίκτυπο. Η εταιρεία 
"WOMENASSOCIATIONS" στοχεύει 
στη συνεργασία με όσο το δυνατόν 
περισσότερους γυναικείους 
συνεταιρισμούς, επιλέγοντας ένα 
σύνολο αξιόπιστων και ξεχωριστών 
τοπικών προϊόντων. 
Τέλος, ένα σημαντικό κίνητρο είναι 
να ενισχυθεί η κοινωνία των 
γυναικείων συνεταιρισμών 
εξασφαλίζοντας την επαγγελματική 
και προσωπική τους ικανοποίηση 
παρέχοντάς τους επιπλέον εισόδημα 
και αισιοδοξία για την πολύτιμη 
δουλειά τους. 



Lithuania 

ENG LT webpage 

Creative corner 360° 

Creative angle 360° is a social 
initiative that develops ideas of 
sustainable consumption and 
secondary design, seeks to create a 
cleaner and healthier environment. 
They implement educational 
movement by organizing creative 
events and activities. 

Kūrybos kampas 360° - socialinė 
iniciatyva, plėtojanti darnaus 
vartojimo ir antrinio dizaino idėjas, 
besirūpinanti švaresnės ir sveikesnės 
aplinkos kūrimu. Yra vykdoma 
edukacinė veikla organizuojant 
kūrybinius renginius ir užsiėmimus. 
 

https://www.faceboo
k.com/kuryboskamp

as360/ 

SOPA 

SOPA is a NGO working in Vilnius 
since 2006. The core activity of the 
organisation is to promote 
employment of those who are facing 
difficulties (mentally and physically 
disabled, long-term unemployed 
people, etc.) in finding a job on the 
labor market. The purpose is to help 
those people to find a job and to 
retain workplace. 

Nuo 2006 m. Vilniuje įsikūrusi 
socialinė įdarbinimo agentūra SOPA 
padeda susirasti darbą ir išsilaikyti 
darbo vietose žmonėms, turintiems 
mažiau galimybių (tokiems kaip 
psichikos ir fizinę negalią turintiems 
bedarbiams, ilgalaikiams 
bedarbiams, jokios darbinės patirties 
neturintiems asmenims). Tikslas yra 
padėti surasti ir išlaikyti darbo vietą. 

http://sopa.lt/ 
 

Centre of Community Mindūnai 

Mission of this centre is to create 
possibilities for members of the 
community to get income and to 
attract tourists. The services 
provided by members of community 
gives an additional income and 
ensures employment in rural area. 

Šio centro misija - sukurti galimybę 
bendruomenės nariams gauti pajamų 
ir pritraukti turistų. Bendruomenės 
narių teikiamos paslaugos suteikia 
papildomų pajamų ir užtikrina darbą 
kaimo vietovėse. 

- 

Early intervention centre Stork 

Trainings, live and online activities of 
development specialists (speech 
therapists, special educators, 
psychologists, ergo-therapists). 
Individual and group exercises. 
Educational kits. Seminars, lectures 
for parents and specialists. 

Raidos specialistų (logopedų, 
specialiųjų pedagogų, psichologų, 
ergoteraputų) konsultacijos ir 
užsiėmimai gyvai ir internetu. 
Individualios ir grupinės pratybos. 
Edukacinių priemonių rinkiniai. 
Seminarai, paskaitos tėvams ir 
specialistams. 

https://www.faceboo
k.com/ankstyvojiinte

rvencija/ 

My light 

Activities: assistance and support for 
grandparents, events for seniors in 
social care homes, active leisure 
activities for seniors, social projects 
at elderly homes, audio books for 
seniors, exhibitions at elderly 
homes. Mission: To promote art 
therapy for at-risk people in health 
care and education communities. 

Veikla: pagalba seneliams, parama 
seneliams, renginiai senjorams 
socialinės globos namuose, aktyvus 
senjorų laisvalaikis, socialiniai 
projektai senelių namuose, audio 
knygos senjorams, parodos senelių 
namuose. Misija:  skatinti meno 
terapiją rizikos grupėje esantiems 
asmenims sveikatos priežiūros, 
švietimo bendruomenėse. 
 

http://www.manosvi
esa.lt/ 

SALTY WINDS 

https://www.facebook.com/kuryboskampas360/
https://www.facebook.com/kuryboskampas360/
https://www.facebook.com/kuryboskampas360/
http://sopa.lt/
https://www.facebook.com/ankstyvojiintervencija/
https://www.facebook.com/ankstyvojiintervencija/
https://www.facebook.com/ankstyvojiintervencija/
http://www.manosviesa.lt/
http://www.manosviesa.lt/


 

  

PI “Salty Winds” organizes 
educational programs in cooperation 
with local farmers, artists, and 
craftsmen in Druskininkai 
municipality. Our goal is to create 
the opportunities for local people 
(farmers, craftsmen, artists, and rural 
communities in Druskininkai 
municipality) to provide their 
services, sell their products, and to 
spread the local culture and 
craftsmanship. 

„Sūrūs vėjai“ – tai pažintinių 
programų ir maršrutų organizatoriai, 
turintys ilgametę patirtį dirbant su 
paslaugas teikiančiais menininkais, 
amatininkais, ūkininkais Druskininkų 
savivaldybėje. Siekiame sudaryti 
galimybes Druskininkų savivaldybės 
vietos gyventojams, ūkininkams, 
amatininkams, menininkams, kaimo 
bendruomenėms plačiau pristatyti 
savo paslaugas, produktus, dirbinius, 
taip stiprinant jų veiklą ir jų idėjas. 

https://www.surusve
jai.lt/en/local-tours-

druskininkai/ 

RELATIVE ART 

Artimasmenas.lt (Relative Art) is a 
social business to share kindness 
when ART becomes closer to you. 
Here you can buy children‘s 
handmade art works for a symbolic 
price to support families which are 
deprived. Collected budget will be 
devoted to buy the most necessary 
things for children from poor families 
and to organize events to them. 

Artimasmenas.lt (Relative Art) yra 
socialinis verslas, skirtas dalytis 
gerumu, kai menas tampa artimiesnis 
Jūms. Čia  jūs galite nusipirkti vaikų 
meno kūrinius, taip padėti 
nepasiturinčioms šeimoms. Surinktas 
biudžetas bus skirtas vaikams iš 
neturtingų šeimų įsigyti labiausiai 
reikalingų daiktų ir organizuoti jiems 
renginius. 

http://artimasmenas
.lt/ 

FULL HOME COMMUNITY 

Pilnų namų bendruomenė - katalikų 
bendrija, vienijanti tikinčiuosius, 
trokštančius liudyti, visų pirma 
atstumtuosius ir nusivylusius, 
siekiančius nuolat atsinaujinti 
Dvasioje. Visų pirma siekiame 
išmokti padėti nelaimingiems, 
kenčiantiems, kamuojamiems 
priklausomybių ir pan. Viena iš 
sveikimo programos dalių yra darbo 
terapija. 

Full home community- Catholic 
community uniting faithful who want 
to testify, especially those who are 
marginalized and disappointed, who 
want to constantly renew themselves 
in the Spirit. First of all, we seek to 
learn how to help the unfortunate, 
suffering, afflicted by dependencies 
people, and so on.  One of the parts 
of the recovery program is work 
therapy. 

http://www.pnb.lt/co
ntent.php?page=na

ujienos 

PRAISE (Basos Rasos) 

Vietinės bendruomenės 
parduotuvėlė, kurioje parduodami 
dovanoti rankdarbiai ar drabužiai, 
likęs pelnas skiriamas Riešės 
socialinėms iniciatyvoms. 

The local community store, which 
sells handicrafts or clothing, profit 
goes to Riešė's social initiatives. 
 

https://www.faceboo
k.com/basosrasos/ 

FIFTH LEG 

Penkta koja - savanoriška pagalba 
beglobiams gyvūnams ir privati 
gyvūnų prieglauda. Mes esame 
privati gyvūnų prieglauda ir 
nemigdome gyvūnų po 14d. nuo jų 
patekimo pas mus, globojame juos 
tol kol tai yra reikalinga.  

Fifth leg- voluntary help for homeless 
animals and private animal shelter. 
Private animal shelter which do not 
puts down animals after 14 days from 
their access to shelter, shelter take 
care of them as long as they need to. 

http://www.penktako
ja.lt/ 

https://www.surusvejai.lt/en/local-tours-druskininkai/
https://www.surusvejai.lt/en/local-tours-druskininkai/
https://www.surusvejai.lt/en/local-tours-druskininkai/
http://artimasmenas.lt/
http://artimasmenas.lt/
http://www.pnb.lt/content.php?page=naujienos
http://www.pnb.lt/content.php?page=naujienos
http://www.pnb.lt/content.php?page=naujienos
https://www.facebook.com/basosrasos/
https://www.facebook.com/basosrasos/
http://www.penktakoja.lt/
http://www.penktakoja.lt/


Latvia 

English  Lithuanian webpage 
MAMMU 

“MAMMU” is a fashion 
company that closely 
cooperates with young Latvian 
mothers in need. Involvement 
of these mothers in the 
business of “MAMMU” 
providing them with flexible 
working hours is both ends and 
means of the business activity 
of this social business 
company. “MAMMU” 
organizes their 
training, teaches them skills 
required for production of 
creative and high-quality 
fashion products fashion 
wares and provides them with 
information needed for setting 
up their own micro-enterprises 
for production. After 
completion of the training 
stage “MAMMU” provides 
these women with materials 
needed for production. Once 
the work is done, “MAMMU” 
buys these wares from 
mothers and sell them to the 
klients. 

“MAMMU” ir modes uzņēmums, 
kas sadarbojas ar jaunām 
Latvijas māmiņām, kurām 
nepieciešami papildus ienākumi. 
Šo māmiņu iesaistīšana 
“MAMMU” uzņēmuma darbībā un 
iespēja tām strādāt elastīgu 
darba laiku ir gan šī sociālā 
uzņēmuma instruments, gan 
rezultāts. “MAMMU” organizē 
apmācības, attīsta māmiņu 
prasmes, kas nepieciešamas 
radošu un augstvērtīgu modes 
produktu ražošanai un sniedz 
nepieciešamo informāciju par to, 
kā šīs sievietes var izveidot savus 
ražošanas mikrouzņēmumus. 
Pēc apmācību beigām “MAMMU” 
apgādā darbinieces ar ražošanai 
nepieciešamajiem materiāliem. 
Kad darbs ir padarīts, “MAMMU” 
iepērk gatavās preces no 
māmiņām un pārdod tās 
klientiem. 

www.mammu.lv 

Baltic Rehabilitation Centre 

The Baltic Rehabilitation 
Centre (BRC) offers traditional 
medical and rehabilitation 
services for disabled children, 
meanwhile organizing 
seminars for parents about 
how to be the child’s therapist 
on a daily basis.  The 
organisation was established 
by non-governmental 
institution “Dižvanagi”, which 
creates and implements 
rehabilitation and socialization 
programs for children with 
disabilities, as well as supports 
the families of these children. 
The activity model of BRC 
combines the provision of paid 
services with the funding 
allocated by donors and 

Baltijas rehabilitācijas centrs 
(BRC) piedāva tradicionālās 
medicīnas un rehabilitācijas 
pakalpojumus bērniem ar īpašām 
vajadzībām, kā arī organizē 
seminārus vecākiem par to, kā 
rūpēties par bērniem ikdienā. 
Oranizācija ir biedrības 
“Dižvanagi” veidojums, kas rada 
un realizē rehabilitācijas un 
socializācijas programmas 
bērniem ar īpašām vajadzībām, 
kā arī atbalsta to ģimenes. BRC 
apvieno maksas pakalpojumus ar 
donoru un sponsoru 
ieguldījumiem, radot augstas 
kvalitātes un pieejamu palīdzību 
tiem, kam tā nepieciešama. 

www.dizvanagi.lv 

http://www.mammu.lv/


sponsors, thus providing high 
quality and affordable 
assistance to those who need 
it. 

Owa 

“Owa” is a social enterprise 
that produces clothing with 
watercolor prints.  All prints are 
originally created by Latvian 
artists, but the team sewing 
and printing cloth consists of 
disabled people. The company 
promotes work opportunities 
for disabled people and 
engages in charity projects as 
social activities. 

“Owa” ir sociāls uzņēmums, kas 
ražo apģērbus ar akvareļu 
dizaina apdruku. Visi apdruku 
dizaini ir latviešu mākslinieku 
veidoti, bet šuvēju un apdrukātāju 
komandu sastāda cilvēki ar 
īpašām vajadzībām. Uzņēmums 
sociālo projektu ietvaros sekmē 
darba iespējas un atbalsta 
labdarības projektus. 

www.owafashion.com 

Memory Water 

The mission of Memory Water 
is to help individuals to change 
their lifes by increasing bio-
energy (prana, chi). Therefore, 
company manufacture 
structured water in BPA-free 
bottles, delivers healthy and 
organic products and develops 
MW Institute to provide 
lectures, classes, 
consultations and treatments 
to help people having a 
happier life. 

“Memory Water” uzņēmuma 
misija ir palīdzēt cilvēkiem mainīt 
to dzīves, palielinot to bioenerģiju 
(prana, chi). Tamdēļ uzņēmums 
ražo strukturētu ūdeni pudelēs 
bez BPA, piedāva veselīgus un 
organiski audzētus produkus un 
attīsta MW institūtu, kas pasniedz 
lekcijas, seminārus, konsultācijas 
un palīdzību laimīgākas dzīves 
veidošanā. 

 

Pasaku Nams 

“Pasaku nams” is family 
support centre project, which 
aims to solve children raising 
issues, support social inclusion 
and transfer of values to the 
next generations. “Pasaku 
nams” creates educational 
fairy tales and games for the 
children, as well as special 
stories for any purpose. The 
organisation works with 
children and their parents, 
helping with the issues of 
discipline and health, maintain 
bonds within the family and 
pass the values to the next 
generation. 

“Pasaku nams” ir ģimenes 
atbalsta centra projekts, kurš 
risina audzināšanas jautājumus, 
sociālo iekļaušanos un vērtību 
nodošanu no vienas paaudzes 
nākamajai. “Pasaku nams” veido 
pamācošas pasakas un spēles 
bērniem, kā arī audzinošus 
stāstus jebkuram gadījumam. 
“Pasaku nams” strādā ar bērniem 
un vecākiem ar mērķi atrisināt 
problēmas ar disciplīnu un 
veselību, palīdzēt saglabāt 
kontaktu ar tuviniekiem un nodot 
vienas paaudzes vērtības 
nākamajai.  

www.skazki.lv 

BlindArt 

“ BlindArt”  is a social 
enterprise with a goal to bring 
awareness to people with 
special needs, specifically 
blind and visually impaired 

“BlindArt” is sociālais uzņēmums, 
kura mērķis ir sniegt pašapziņu 
cilvēkiem ar īpašām vajadzībām, 
īpaši neredzīgiem un 
vājredzīgiem cilvēkiem. Iesaistot 

www.blindart.lv 

http://www.socialenterprisebsr.net/social-enterprises/blindart/www.blindart.lv


 

 

 

 

 

 

people. By engaging them into 
production process, enterprise 
offers a wide range of 
activities, creative workshops, 
exhibitions and original 
products – fairy tale books, 
paintings, porcelain plates, 
interior design elements and 
fashion accessories with 
added value. “BlindArt” aims to 
inspire them to explore their 
talents and create valuable 
artworks.  

tos ražošanas pocesā, 
uzņēmums tirgū piedāvā plašu 
aktivitāšu, radošo darbnīcu, 
izstāžu un oriģinālu produktu 
klāstu – pasaku grāmatas, 
gleznas, porcelāna traukus, 
interjera dizaina elementus un 
modes piederumus ar pievienoto 
vērtību. “BlindArt” tiecas 
iedvesmot neredzīgus un 
vājredzīgus cilvēkus meklēt 
savus talantus un radīt vērtīgus 
mākslas darbus.  


